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1. Heab ocBOCHUS TMCHUNIIMHBI

[lenssMu OCBOEHHUS IUCHUUIUIMHBI «SI3BIK U CTUJIb COBPEMEHHBIX AHTJIOSI3bIYHBIX
CMW» saBnstoTcst mpuoOpeTeHUue 3HaHUK 00 0COOEHHOCTSIX (DYHKIIMOHUPOBAHUS SI3bIKA B
aHrnosi3blyHbIX CMU M ymMeHUW OpUEHTHUPOBATHCS B COBPEMEHHBIX aAHTJIOS3BIYHBIX
KaHaslax UHPOPMAIIUH.

2. MecTto nucunimuinabl B ctpykrype OIIOITI BO

B coorBercTBMM ¢  y4eOHBIM IUIAHOM [0  HANpPAaBICHHUIO  IMOJArOTOBKH
45.03.02 JIMHTBUCTHKA, IHCLUMIUIMHA «SI3BIK M CTHJIb COBPEMEHHBIX AHIJIOSA3BIYHBIX
CMM» oTHOCHTCA K BapUaTUBHOM YacTu AUCHUIUIMH 10 BeIOOpy (b1.B./1B.02.02).

3. [lepeyeHb IUIAHMPYEeMBIX  pe3yJIbTATOB  O0y4YeHMS 1O JUCIHUIJIMHE,
COOTHECEHHBbIX ¢ HHAUKATOPAMH J0CTUKEHHUS KOMIIeTeHIIUil

N3yyenne paHHOM JUCUUIUIUHBI CHOCOOCTBYET (OPMHUPOBAHUIO  CICAYIOIIMX
KOMITETEHIIUM B COOTBETCTBUU ¢ Tabnuuen 1.



Tp€60BaHI/IH K pe3yjabTaTaM OCBOCHHUA JUCHUIIINHBI

Tadomuma 1

dopmMupyembie I[lnanupyemsble pe3yabTaThbl 00y4eHHs MO JUCHUIIMHE, B COOTBETCTBUM € HHIMKATOPOM /I0CTHKEHHUSA HaumenoBanue

KOMIleTeHI[uM (Ko7, KOMIIETEHLMH OLIEHOYHOI'0

colepIKaHue HNuauxkarop B pe3yabTare 00yueHus: 10 JUCHUILINHE 00yYa0IMeCcs J0JIKHbI: cpeacrsa

KOMITCTCHITHIH ) AOCTHIKCHH A 3HATH yMeTh BJIAJIETH

KOMIIETEHLMH
(kox, coneprkanue
WHJIUKATOPA)
1 2 3 4 5 6

IK-2 IK-2.1: Hay4HbIEC KOHUEMIUU CaMOCTOSATEJbHO IPUMEHATh | IPUEMAMU Pa3IMYHbIX BUAOB | YCTHBIA  OIpOC,
HemMoHncTpHpyeT Hcnonb3yeT BUABL, IPUEMBI | YCTHOIO IIEPEBOAA C 3HaHUE HAYYHBIX KOHUENIUN | YCTHOIO IIEPEBOAA C YCTHBIM IIepeBof,
OCHOBHBIE CIIOCOOBI Y TEXHOJIOTHH [IepeBoja ¢ | cOOIr0IeHEM HOPM IIPU OCYLIECTBICHUHU YCTHOTO | MPUMEHEHUEM Hay4YHbIX JIeJIoBast urpa
JOCTHKEHHUS YUETOM Xapakrepa SI3BIKOBOM [I0CJIEIOBATENIFHOTO TIEPEBOAA | MEPEBOTUECKUX TEOPUH U

3KBUBAJICHTHOCTHU B
MEPEBOJIC U CIIOCOOCH
PUMEHSTH OCHOBHBIE
IPUEMBI TIEpeBOIa

MEePEBOAUMOr0O TEKCTA U
YCJIOBUH MepeBoia st
JIOCTHKCHHS
SKBHUBAJICHTHOCTH B
nepeBoie

OKBHBAJICHTHOCTHU

U TIepeBOa C JIHCTA C
COOJII0JICHHEM HOpM
SKBUBAJICHTHOCTHU HA BCEX
YPOBHSIX SI3bIKA M YUETOM
TEMITOPATBHBIX
XapaKTePUCTHK UCXOTHOTO
TEKCTa; UACHTU(OUIUPOBATH
BCe BBl HH(POpMaIMn
(pedepeHnMaIBHYIO,
MPEIUKATUBHYIO,
TEMITOPABbHYI0, MOAATHHYIO,
OLIEHOYHYIO, SMOTHBHYIO,
PETUCTPOBYIO,
JEeUKTHYECKYIO,
TEMaTHYECKYH/
pEeMaTHYECKYIO,
MparMaTHIECcKyo),
YIEP)KUBATh B IIAMSITH 1
nepeiaBaTh Ha SI3bIKe
nepeBoia

KOHIICTIIIUM

T1IK-2.2:

XapPaKTCPUCTUKU

NPUMCHATL CUCTEMY

YMCHHUEM BECTHU oOMeH

YCTHBI  OmpOC,
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3HaeT 0COOEHHOCTH
(hoHETHIECKOTO,
JIEKCHYECKOT0,
rpaMMaTHIeCcKOoro,
CHHTAKCHYECKOTO,
TEKCTOBOTO U KYJIBTYpHOTO

JUTEPaTypPHOTO SI3BIKA,
cTreoOpaszyromme
JIIEMEHTHI TEKCTA,
METOBI
CTHJINCTUYECKOTO U
JMCKYPCUBHOTO aHAJIHM3a

JIUHTBUCTUYCCKUX 3HAHUH 00
OCHOBHBIX (JOHETUYECKHUX,
JICKCHYECKHX,
CJIOBOOOPA30BATEIIEHBIX
SIBICHISX, opdorpadum u
MYHKTYaIlul HHOCTPAaHHOTO

JenoBoi nH(popManuei B
YCTHOH popMe HE MeHee YeM
Ha OJJHOM HHOCTPaHHOM
SI3BIKE

YCTHBIA IEPEBOL,
JIeNIoBas urpa

YPOBHSI UCXOTHOTO SI3BIKA M | BBICKA3BIBAHUS SI3BIKA
s13bIKa TIEPEBOJIA

IIK-2.3: OCHOBHbBIE MPUMEHSTh OCHOBHbIE HOpMaMH JIEKCUYECKOU YCTHBIN orpoc,
YMeer pou3BoAUTH MepeBOTICCKUE MepeBOTICCKUE 9KBUBAJICHTHOCTH, YCTHBIA TIEPEBO/,
MEPEBOUCCKUC TpaHchopmanuu, TpaHchopmanuu, u3ydeHHbIe | COOJIOaeT JIeJIOBasi Urpa
TpaHchOpMaIlUH Ha BCEX M3yUYCHHBIC B paMKax B paMKax MPOTrpaMMbI IO rpaMMaTH4ecKue,

YPOBHSIX fA3bIKa IIEPEBOAA

IPOrPaMMBI IO TEOPUHU
repesoa JUist
JaJILHEHNIIEro
MIPUMEHEHUS UX IpU
[IepEeBOUECKOM
aHaJIM3e; IPU3HAKU
JIOTUKO-CMBICITOBBIX
CBSI3EH MEXIy
3JIeMEHTaMH TEeKCTa

TEOpHUH NepPeEBOJA IS
JAIbHENIIIeTO MPUMEHEHUS X
IIPU IIEPEBOUECKOM aHAIU3E;
MIEPEBOJUTH C HHOCTPAHHOTO
SI3bIKA HA PYCCKUH SI3BIK U
HA000POT, UCTIONB3YSI
COOTBETCTBYIOLIVE
rpaMMaTH4ECKHE
KOHCTPYKIUH U
MIEPEBOYECKHE TPHEMBI

CHHTAKCHYECKHE
CTUJIIMCTUYCCKHUEC HOPMbI
nepeBoza

TIK-3

Bnaneetr meTonukon
MIEPEBOUECKOT0
aHaJIM3a TEKCTA,
CrocoOCTBYOIIEH
TOYHOMY BOCIIPHSITHIO
HCXOIHOT'O
BBICKa3bIBaHHS

IK-3.1: KJIIFOUeBbIE HOPMBI H (bopMyIHpOBaTH OCHOBHEIE OCHOBHBIMH TIOJIOKECHUSIMU YCTHBIH OIpoc,
Nmeer mpencraBieHue | 3aKOHBI MOCTYJIaThl IEPEBOTIECKON 1pohecCuoHaTbHON 3TUKH JOKIIa,

00 OCHOBHBIX | MPOQeCCHOHAITBLHOTO ITHKH YCTHOT'O TIEPEBOAYHKA KOHTPOJIbHAS
TIOJIOXKEHHSX TEOpUH | MOBEICHUS EPEBOTINKA pabora
nepeBosia OTHOCHTEIIEHO

(YHKIIMOHATBHBIX

CTHJIEH peun

[K-3.2: 0COOCHHOCTH TIOJIb30BATHCS PA3TMYHBIMU Pa3HBIMHU BUIAMH YTEHHS, YCTHBIH O1poc,

Omnpenenser cTpaTeruio
U CITOCOOBI TIEPEBO/IA B
3aBUCHUMOCTH OT
MOCTaBJICHHOH 3a1a4H,

[TOATOTOBKY NIEpEBO/Ia B
3aBHCHMOCTH OT €T0
BUza (MIMCHMEHHBIH,
YCTHBIN); alrOPUTM

CJIOBApSMHU U CIIPABOYHOMN
JINTEPATYPOil; COCTABIATh
[JIOCCApUil 110 TEME;
(dhopMynupoBaTh 331241

CTHUJIA U JKaHpa MPEINEePEeBOTUECKOTO morcka MH(OpPMaIInu;
MPOU3BEACHUSA aHalln3a; pa3jJnyHble HCIOJIb30BATh
TpaJWLIMOHHBIE COOTBETCTBYIOLIUHN

CTaHJAPTHBIMHA METOIUKAMH
roucka uadopMarmu

JOKJIa,
KOHTpPOJIbHAaA
pabora




HUCTOYHUKHU
nHpOpMAITIH, B TOM
quCIie
JIEKCUKOTpaUIeCKUe;
CTPYKTYPY CHPABOYHOTO
ammapara KHHTH;
CTPYKTYpPY CIIPaBOYHO-

WHCTPYMCHTAPHIA;
OTJIABJICHUS WK
MPEIMETHOTO yKa3aTels
KHUT, TEMATHYECKOTO HITU
CHCTEMATHYECKOTO KaTajora
OMOJIMOTEK; MOJIH30BATHCS
CIIPaBOYHBIM aIapaToM

OoubIHorpadIecKoro KHUTH; TOJIH30BAThHCS
anmapara; TUTIBI CIPaBOYHO-
WHPOPMALUOHHO- OoubmorpaduuecKuM
MTOMCKOBBIX 3a]1a4 anmnapaToM
(3ampocoB): aapecHsbIi,
TEMaTHYECKHH,
(hakTorpaduieckuit
IK-3.3: CUCTEMY COKpAIIICHHOW | WACHTU(UIIUPOBATh, HAYaJIbHBIMU JIEKCUYCCKHUMHU YCTHBIH OIpOC,

Crioco0eH UCIonb30BaTh
CUCTEMY COKpaLCHUI
MEepEeBOIYECKON 3ancu
TP OCYIIECTBICHUHN
YCTHOTO
MOCIIEZI0BATEILHOTO
nepeBoa

MEPEBOAYECKON 3aMKCH

(hMKCHpOBAaTH C TIOMOIIIHIO
COKpAILIEHHOU 3aIliCH U
BOCIIPOU3BOJUTH
MIPELU3UOHHYIO
rH(pOpMAaIuio: UQPHI, TaTHI,
MMeHa COOCTBEHHBIE U
reorpaduyeckue Ha3BaHUS

HaBbIKaMH 0()OPMIICHHUS
CEMaHTOTPaMMBI
(cokpariieHHas 3amnmuch CJI0B
HIIH CIIOBOCOYCTaHUH,
ab0peBHanys, CHMBOIH3AIHS
MOHATHI) U
BOCHPOU3BEACHUS MTOHITUN
Ha POJTHOM SI3BIKE

JOKJTaI,
KOHTPOJIbHAs
pabota




4. O0beM, CTPYKTYpa U coJiepPKaAHNE TUCHUILTUHbI

4.1. TpyroeMKOCTh JUCHHUILIHHbBI

Bun yueOHo# paboTh

ouHas hopma

00yueHusI
7 cemecTp
OO61mast Tpy10€MKOCTb 10 Y4EOHOMY 4
miany (3.€.)
KonuuecTBo yacoB no yueOHOMY 144
maHy (4ac.)
KonTakTHas pabota (Bcero) 48
B Tom uncxe:
Jlexuunu (JI)
[Tpaktrueckue 3ausatus (I13) 48
JlaGopatopusbie padbotsl (JIP)
CamocrosiTenbHas paboTa (BCero) 94

KypcoBas padota

He npenycmotpeno

y4€OHBIM TJIAHOM

Bun nmpoMexxyTo4HOM aTTecTaluu — 3a4€T




4. 2. CTpyKTYypa M colep:KaHue TUCHUNIMHBI

HanmeHnoBaHue u KpaTKOC COACPKAHUC
Pa3aciioB TUCHUILIINHBI

KommuecTBo
YacoB IO
y4eOHOMY

JIaHy

KonrtakTHas paboTa (4acel), U3 HUX

Jlexnnn

IIpakTueckue
3aHATHUS

CamocrosiTenbHas
pabota

DOpMBI TEKYILIETO
KOHTPOJIS
yCIEBAEMOCTHU

1. UcTopusi 1 cOBpeMEeHHOE COCTOSTHHE
aHryaos3svHbIX CMU.

Hctopus aHrnos3bIYHBIX IEYATHBIX
u3gaHuil. Mcropus »KypHaJIbHOM IIPECCHI.
CoBpeMeHHas1 )KyPHAJIUCTHKA.
NHTepHeT-KYPHAJIUCTHKA.
KinimrpoBaHHOCTh, HOBOCTHOM
cant.Panno-u tenexypHaInCTUKA.

34

12

22

113, /I, KP

2. Texkersl CMHU ¢pakTo10ri4ecKoro u
AHAJIUTHKO- (PAKTOJOTHYECKOT 0
THIIOB.

CtpyKTypa HOBOCTHOT'O COOOIIICHUSI.
[TyOGnuuucTuIecKuii TEKCT.
Nudopmarmonnas cTpykrypa
MyOJIUIIUCTUYECKOTO TEKCTA.
Jlekcuueckne 0COOEHHOCTH TEKCTOB
CMM. Poisib TEpMUHOJIOTHU B
MOCTPOECHUHU TeKCTOB. OcoOeHHOCTH
JIEKCUYECKOTO 0(hOPMIICHHS TEKCTOB
(daxTonoruyeckoro tTuna. Oco6eHHOCTH
rpaMMaTHYeCKOro 0(pOPMIICHHUS TEKCTOB
(haKTOJIOTHYECKOTO THTIA.

36

12

24

I3, /I, AT




JKanpoBbie 0COOEHHOCTH aHATUTHKO-
(haKTOIOTHYECKHUX TEKCTOB. IHTEPBBIO.
Penoprax-paccnenoanue. Tok-110y.

3. TekcThI Xy/10:KeCTBEHHO-
nyoJMIMCTHYECKOT0 THIIA.
OMOIIMOHAJILHOE BO3JIEUCTBHE B TEKCTAX
CMMU. CpenctBa co3nanus
CTUJIUCTUYECKON OKPACKU. DMOIUHU.
IlepeBoa cTHIIMCTHYECKH
OKpalleHHbIX equHul. Knuie.
CTWINCTUYECKHUE TIPUEMBI.

36

12

24

113, /I, KP

4,

Mauasbie sxxanpsi CMU.

Crpykrypa MajbIx skaHpoB. CTpyKTypa
peKiambl, OOBSIBICHUS, IPOrHO3a
MOTOJIbI.

Oco0eHHOCTH MEpeBO/Ia TEKCTOB
MAJIbIX 7KAHPOB.

Oco0eHHOCTH NIEPEBOIa PEKIIAMBI,
OOBSIBJICHHSI, TPOTHO3A MTOTO/IBI.

36

12

24

WT, 113, 1T

Hroro:

144

48

94

3auer - 2

[Mpumeyanmue:

YcaoBHbIe 0003HAYeHUST (POPM KOHTPOJIS:

BT — BBOOHEII TECT
AT — arrecTarinOHHBIN TECT
T — uToroselii TeCT




KP — xonTponbHas padoTa
I13 - mpakTuyeckoe 3ajaHue
Jl — mokman
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5. O0pa3oBare/ibHbIE TEXHOJOTHH
B npenonaBaHuM JUCHMIUIMHBL «SI3bIK M CTHJIb COBPEMEHHBIX AHIJIOA3BIYHBIX
CMWN» ucnionb3yroTest pazHooOpa3Hble 00pa30BaTeNbHbIE TEXHOJIOTHH, B TOM YHUCIIE:
— TexHonmorus TpaJuIIMOHHOTO O0yUYEHUS - JIEKLIUH;
— TexHonmorust TpaJUIIMOHHOTO O0YUYEHUS -IPAKTUYECKUE 3aHATHUS;
— TexHon0rus TpaAuLIMOHHOIO 00YYEHUS -BbICTYIIEHUS C JOKJIAIaMU;
— TexHonorus TpaJuIMOHHOTO O0yUYEHUS - Ay JUTOPHBIE KOHTPOJIbHBIE PAOOTHI.
— TexHonmorus TpaJuIIMOHHOTO O0yUYEHUS -ayAUTOPHbIE KOHTPOJIbHBIE PaOOTHI;
— TexHoa0rusa MOAYJIbHOTO OOY4YEHHUS] —TECTUPOBAHUE;
—  Texnonorust noptdoauo - pa3dop KeMCOBBIX 3aJaHU.
CamocTrosiTenbHass paboTa OXBaThIBAET MPOPAOOTKY OOYYarOIIMMMCS OTIEIbHBIX
BOIPOCOB TEOPETUUECKOTO KypCa, BHIIIOJHEHUE JOMAIIHUX pab0T, BKIHOYAIOIINX
— MOATrOTOBKY IIPE3EHTAlUM, JOKIAI0B;
— pedepupoBaHue TEKCTOB;
— aHaJIU3 MEINaTEeKCTOB;
— BBINIOJIHEHUE NMPAKTUYECKUX 3a/laHUM;
— pabora ¢ yueOHOI ¥ HayYHOU JIMTEepaTypou.

6. YueOHO-MeTOANYECKOE 00eclieYeHe CAMOCTOSITeIbHOI padoThl 00y4arouXxcst

6.1. Cnucok y4eOHOii TuTEepaATyphl
OcHoBHas JuTeparypa:

1.YuponoBa, M. M. AHrmuckud s3Ik s kypHanuctoB (B1-B2). Mastering
English for Journalism : yue6nux mis By3os / M. U. Yuponosa, E. B. Ky3smuHa.
— Mockga : UznarensctBo FOpaiit, 2019. — 471 ¢. — (Briciee o6pa3zoBaHue). —
ISBN 978-5-534-10056-3. — Tekcr : anexkrponnbid // OBC IOpaiit [cauT]. —
URL.: https://urait.ru/bcode/450219

2. loopockinonckas, T. I'. MeauaauHIBUCTUKA: CUCTEMHBIM MOAXOJ K H3YYEHHIO
a3pika CMU (coBpeMeHHas aHrnuiickas meauapeus) : yueonoe nocobue / T. T
JloOpocknonckas. — 2- € u3n. — Mocksa : ®JIMHTA, 2014. — 264 ¢. — ISBN
978-5-9765-0273-4. — Texct : osnekTpoHHBIX // JlaHb : DJIEKTPOHHO-
oubmuoteunas cucrema. — URL: https://e.lanbook.com/book/72760 — Pexum
J0CTyNa: JUIsl aBTOPU3. MOJIb30BATEEH.

3.Yenpiuensa, U.B. Pa3Butne KpuTHUECKOrO0 MBILIJICHUS U MEIMAKOMIIETEHTHOCTH
CTYJICHTOB B TIPOIIECCE€ aHAJIM3a ayJAHOBHU3yaJbHBIX MEIUATEKCTOB : ydeOHOe
nocobue / 1.B. YenbrmeBa. — Mocksa : Jlupekr-Menua, 2014. — 401 c. — Pexxum
JOCTyIIa: o MTOJIIIHCKE. — URL:
https://biblioclub.ru/index.php?page=book&id=221495 — ISBN 978-5-4458-
3833-3. — DOI 10.23681/221495. — TekcT : 371€KTPOHHBIH.

4. JlanunuHa A.E. Yuutech uutath U 0OCYXAaTh MPECCY Ha AHTJIUKUCKOM SI3bIKE
[Texct] = Learn to Read and Discuss Politics : [mocobue] / A. E. Janununa, H.
P. KopoOuesa, E. B. Tony0
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JlonoJiIHMTeIbHASA JIUTEepaTypa:

1. ITetpoBa H.E., PanmuOypckas JI.B. f3eik coBpemenHsix CMMU: cpencrra
pedeBor arpeccuu [DnekTpoHHbIM pecypc] : U3marensctBo "OJIMHTA" , 2016 -
Pexxum nocryma: https://e.lanbook.com/book/72747

2. Ilaceunas, . H. KynabTypa peun (acmnekTbhl MOPOXKICHUS BBICKA3bIBAHU)
[Dnektponnsiil pecypce] : npaktukym / M. H. ITaceunas, C. B. Ckomopoxosa, C. B.
Opraes; nox pexn. C. B. FOpraesa. - 2-e uzn., crep. - M.: ®JIMHTA, 2013. - 142 c. -
ISBN 978-5-9765-1647-2.// http://znanium.com/catalog.php?bookinfo=466248

3. T'ycbkoBa, C. B. Kynprypa peun xypHanucrta. [IpakTuKym O CTyIEHTOB
BY30B [DIeKTpOHHBIN pecypc] : yuebHo-MeToauueckoe nocooue / C. B. I'ycpkoBa. -
2-¢ m3a., crep. - M.: OJIMHTA, 2013. - 97 c. - ISBN 978-5-9765-1679-
3//http://znanium.com/catalog.php?bookinfo=458087

4. PeueBas kommyHukanus: Yueonuk / O.4. oiixman, T.M. Haneuna. - 2-e u3g.,
nepepad. u gomn. - M.:. UHOPA-M, 2006. - 272 c.: 60x90 1/16. - (Beicuiee
oOpazoBaHue). (meperieT) ISBN 5-16-002657-6, 3000 IK3.//
http://znanium.com/catalog.php?bookinfo=109282

5. IlepeBox u pedepupoBanue OONIECTBEHHO-TIOJUTUYECKUX TEKCTOB [Tekct] :
yuebnoe mocodbue / H. Il. becmanosa, K. H. Kotmsposa, H. I'. Jlazapesa, I'. U.
[evneman. — 2-e usm., crep. - M. : llpoda, 2009 (u ap. roasl uzganus). — 127 c.

6. baitnukosa, H. JI. CTuinucTika aHTIIMACKOTO S3bIKA : YYEOHUK U MPAKTUKYM
s By3oB /H. JI. BaiinukoBa, O. B. Catocapb. — Mocksa : U3patensctBo FOpaiir,
2019. — 260 c. — (Bricmmee o6pazoBanue). — ISBN 978-5-534-11799-8. — Tekcr :
anektpoHHbIN // DBC FOpawT [caut]. — URL: https://urait.ru/bcode/456894

7. T'epackuna, H. II. OOyuyeHue mepeBojly C PYCCKOTO SI3bIKa HA AHTJIMNCKUN
o0111ecTBeH- HO-TToUTHYeCKnX MaTepuaioB [ Tekct] = Basics of Political Translation
from Russian into English : yue6roe mocoodue / H. I1. I'epackuna, U. K. KoueTkoBa;
Jumiomatnueckas akajgemus MUJI[ P®. — M. : Hayunas kuura, 2009. — 192 c. —
Hom. YMO. — O6:. Ha anr. s3. — ISBN 978-5-91393-046-0.

8. Illermununa, A. T. AHMIMUCKUW  S3bIK: TEPEBOJ, MEXKYJIbTypHas
KOMMYHUKalMsi W uHTepnperamus sizbika CMU : yueGHoe mocobue / A. T.
[lerununa. - Cankr-IlerepOypr. : U3marenbctBo «CII6- KOy, 2008. - 160 c. - ISBN
978-5-903983-09-4 ; To xe [DnekTpoHHBIH pecypc]. —Pexum npocty- mna:
http://biblioclub.ru/index.php?page=book&id=210001 (maTta oOpareHus:
10.04.2019).

9. Ilerpoma H. E., PatuGypckas JI. B. f3six coBpemennbix CMU : YueOHuku u
yueoHbie mocobus st BY3oB [DnexktponHsiii pecypc] - Mocksa : ®JIMHTA , 2017 -
161 - Pexxum goctyna: http://biblioclub.ru/index.php?page=book red&id=69151

10. Hob6pockinonckas T.I'. MenuanuHIBUCTHKA: CUCTEMHBIM MOJAXO0J K U3yUYCHUIO
s3pika CMMU  (coBpeMeHHast aHIJIMMCKash Meauapedb) [DJIeKTpoHHBIM pecype]
H3narenbcTBO "OJIMHTA", 2014- Pexxum JIOCTYIIA:
https://e.lanbook.com/book/72760

11. Unescoa C.B., Amupu JLII. S3pik CMU 1 peknambl: urpa Kak HOpMa M Kak
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6.6. Conep:xxaHue caMOCTOATEJIbHON PadoTHI
6.6.1. 3agaHus 1JIsA CaMOCTOSATEIbHOI PadoThI

Tema 1 3aganue 1J151 CaMOCTOATEIbHOM PadOTHI.

3apanme 1. Get a copy of a broadsheet and a tabloid (in English) and complete this

table.

Paper 1 (no. of Paper 2 (no. of
pages) pages)

home news

foreign/international news

feature articles

business news

sports news

For the same two papers complete this table.

Paper 1

(yes/no) Paper 2 (yes/no)
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weather forecast

cartoons

photos

advertisements

crossword

radio and TV programmes

reviews

How many pages are left? What are they about? If possible, compare answers with
a groupmate.

3apanne 2. Read the text once to get the general idea, try not to spend more than
10 minutes. Complete the sentence as to the text:

the story describes

(A) different types and applications of telecommunication.

(B) the history of different types of electronic communication.

(C) different types of mass media, media coverage and electronic communication.
Text. Different Types of Mass Media

Mass media are media, which can be used to communicate and in- teract with a
large number of audiences. Be it the pictorial messages of the early ages, or the
high-technology media that are availablel to- day, one thing that we all agree upon,
Is that mass media are an in- separable2 part of our lives. Entertainment and media
always go hand in hand, but in addition to the entertainment, mass media also
remain to be an effective medium for communication, dissemination of informa-
tion, advertising, marketing and in general, for expressing and sharing views,
opinions and ideas. Mass media is a double-edged sword which means that there are
positive effects of media as well as negative influ- ences of media. Here are some of
the different types of mass media:

Print Media: the print media includes newspapers, magazines, bro- chures,
newsletters, books and even leaflets and pamphlets. Visual media like photography
can also be mentioned under this sub-head, since pho- tography is an important
mass media, which communicates via visual representations. Although, it is said
that the electronic or new media have replaced the print media, there exists a
majority of audiences who pre- fer the print media for various communication
purposes. Public speaking and event organizing can also be considered as a form of
mass media.

Electronic Media: For many people, it is impossible to imagine a life without their
television sets, be it the daily news dose or even the soap operas. this mass media
includes television and radio. this category also includes electronic media like
movies, CDs and DVDs as well as the new hottest electronic gadgets.

New-age Media: With the advent of new technologies like the In- ternet, we are now
enjoying the benefits of high technology mass me- dia, which is not only faster than
the old-school mass media, but also has a widespread range. Mobile phones,
computers and the Internet are often referred to as the new-age media. the Internet
has opened up sev- eral new opportunities for mass communication which include
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email, websites, blogging, Internet tV and many other mass media which are
booming today.

How Does the Media Affect our Culture?

Media messages have a deep impact on the society and are instru- mental3 in
creating the popularly4 accepted norms.

Culture can be defined as the way of life which includes beliefs, aesthetics and
Institutions of a civilization. Considering today’s way of life, we would be lying if
we didn’t admit that media is not an influ- ential entity in our culture. Lately the
media theories that regard the au- dience as a passive entity have been discarded and
advanced media theories that take into account the audience response have been for-
mulated. It is still a fact that despite cognitive abilities of the audience, the media
has been successfully ingraining several values and elements into a large section of
our society.

First of all let me tell you that this is no media-bashing agenda. there is no doubt
about the fact that there are certain media elements affecting our culture for better
because had it not been for media, quick and easy flow of useful information and
education would not have been possible. the media has played a major role in
positive developments like fight against racism, fight against gender bias, world
poverty and spreading awareness about the world peace.

this being said, there is no denying to the fact that certain me- dia messages are
detrimental5 to our society. We need to realize that although media is a reflection of
the society we live in but at times, the media needs to do much more than reflect the
surroundings — it has to exaggerate, sensationalize6 and at times even trivialize the
matters of utmost importance to make way for entertainment. the media cre- ates
celebrities; it creates thrive on fans, followers, and groupies! When we say a certain
type of music or a certain genre of movies is popular, it means a large number of
people are following an ideology or a con- cept, which lies at the heart of that song
or the movie. One of the most striking examples in this case would have to be the
popularity of vio- lent and abusive rap songs amongst teenagers. the glorification7
of vi- olence, drug abuse and other unhealthy habits has a major role in the outburst
of unfortunate incidents where children have gotten extremely violent and out of
control.

Be it the advertisements touting products that promise a fairer skin or the television
shows and films, which portray violence, sexually ex- plicit content and abusive
language. there are music videos and rock bands that give out the message that
alcohol; drugs and sex are an in- evitable8 part of life. these ideals created by the
media might not be necessarily appropriate.

However, owing to the mass-acceptance and popularity hype cre- ated — most of
the people accept these as a part of today’s culture. In an age where someone like
Paris Hilton is a role model for so many young girls, how can we expect to spread
awareness9 about the impor- tance of knowledge in the young generation? Bulimic
girls striving to be like the size zero models on the ramp or the excessively
aggressive videogame-playing children who think guns and weapons are cool — we
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have reached a stage where media literacy is the dire need of the hour. It is time to
start thinking and analyzing what media is dishing out to us...

Different Types of Media Coverage

Media coverage is a crucial factor which can not only influence public opinion but
also determine the audience size.

Media coverage can be defined as the way in which a particular piece of information
Is presented by media either as news, entertainment or as infotainment10. Media
coverage can affect the extent of information dis- semination as well as influence
the audience opinion while giving out the information. A bad media coverage can
ruin the corporate image, it can mar the positive publicity of a political party or even
defame a ce- lebrity. On the other hand a positive media coverage can help to create
a better image and positive public opinion. Different types of media coverage can be
defined based on two important elements — the type of mass media used, and the
style of coverage.

Different Types of Media Coverage — Based on Types of Mass Media

Television coverage refers to the presentation of news or infor- mation or views on
the television. the television news channels are the primary source of media
coverage.

Radio coverage involves broadcasting news, information or enter- tainment via the
Radio. Nowadays the popularity of this medium has gone down.

Newspaper coverage refers to providing news, information or info- tainment using
the newspapers. this is a cost-effective medium how- ever is soon losing popularity
to the Internet.

Internet coverage means the using the Internet to provide informa- tion, news, views
or entertainment. this is one of the most popular and widely used media today.
Advantages and Disadvantages of Electronic Communication

the popularity of electronic communication is mainly due to the fact that it is fast,
accurate and can be used with ease and comfort. But, there also exists a negative
side to its popularity. Let’s take a look at the advantages and disadvantages of
electronic communication.

Electronic communication was discovered in 1998. Electronic com- munication is
used for the transferll of data, images, signals, signs, etc. through wire,
electromagnetic, radio, photo electronic or photo-optical system. With its growing
popularity people have started communicat- ing via email. Electronic
communication is not only a new tool but also a new way of communication. this
has led to a change in the culture. Below mentioned are advantages and
disadvantages of electronic com- munication.

Pros of Electronic Communication

the benefits of electronic communication are that people across the world can share
televised pictures, conversations, graphics, cir- cuits and interactive software. the
interaction between people resid- ing in different geographical locations has
increased and has become promiscuousl2. the conversations are more visual and
textual. this is helpful mainly for hearing impaired people. With electronic
communi- cation, the recipient receives the message within a few seconds of the
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sender sending it. the recipient can read the message anytime, anywhere according
to his convenience.

the speed of conversation has increased and this has resulted in faster processing of
Important matters related to business, finance, trade, etc. For example, you can
instantly access the information pre- sent in your computer. As there are no
restrictions about time and place, people can sit at home and do their offices work if
the required resources are available. this work arrangement is termed as
telecommuting. the communicated messages can be stored permanently or
temporarily on disks or tapes for years or can even be printed and stored in files. the
process of learning has become simple and efficient as the information can be
archived and retrieved according to the requirement. Since the communication does
not take place via hard copies, money spent for paper, printing and postal deliveries
Is saved. After the mail is delivered to the receiver, it is placed safely in the hard
disk of the receiver’s computer. After the receiver retrieves the mail, it is his
responsibility to keep it safely.

Cons of Electronic Communication

the main issue with electronic communication is security13. Your computer can be
hacked and affected with computer virus. this can have an adverse effect on the
computer system and the network. the volume of transmitted data is large and the
transmission is fast. Hence, it becomes difficult for employers and managers to
absorb process and understand it and provide proper feedbacks to their
employeesl4. the speed with which the messages are transmitted often changes the
structure of the messages, which at times can be misinterpreted. Electronic data can
be duplicated identicallyl5 without any proof of duplication. these messages can
also be modified. At times, people can intentionallyl6 send malicious programs like
viruses, worms and trojans through emails, which is difficult to detect.

Another disadvantage of electronic communication is email privacy issues. An
email is sent in the form of data packets via computer network.

these data packets have to pass through a number of routers (a computer device used
for forwarding packets in the computer network) and computers before it reaches its
destination. So, there are chances of an individual tampering the emails before it
reaches its recipient. While the data packets are transferred from one computer
system to another, they can be lost when one router transfers it to another. If the
router is bombarded with more number of data packets than its carrying capacityl7.
the receiver can experience a delay in receiving it. the ‘from message header’ of a
message can be modified, which hampers the authenticity.

Almost all technologies in this world have their pros and cons. Similarly, there exist
advantages and disadvantages of electronic com- munication as well. In spite of its
disadvantages, most of us depend on electronic communication for our everyday
work as it has become an integral part of our lives.

Applications of Telecommunication

telecommunication allows people to send messages to each other, even if they live
on different continents. Can you imagine life without a radio or a television?
telecommunication is transmission of text, still images, audio, video and data for the
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sake of communication. Electronic equipment such as radio and television help us
transfer information to one another. telecommunication allows people to interact
over long distances. telecommunication has played a significant role in people’s
lives since the 19th century. Some applications of telecommunication are telegraph,
telephone, radio, television and the Internet.

Telegraph was invented in 1844. Messages known as telegrams were sent through
wires along railroad tracks. telegraph was used to broadcast up-to-date news all over
the country. the Associated Press, a news agency, was founded in 1848, to utilize
the telegraph technol- ogy. Western Union became the first and foremost telegraph
company. It formed a telegraph line joining the West Coast to the East Coast. Later,
the International telegraph Union was established to allow for interchange of
messages. then, the exchange of messages was made possible between North
America and Europe. telegraph was discontinued after World War |1, and Western
Union became a financial services company.

Telephone

the American telephone and telegraph Company (At&t) was formed in 1885. the
company became a monopoly in providing telecommunication services to
businesses and consumers. Other companies contested At&t’s dominance of the
market. In 1982, there was a case against At&t which was accused of unfair
business practices. At&t broke up and the ‘Baby Bells’ operating companies, were
spinned off. Competitors now challenge At&t in the telephone sector. Wiretapping a
telephone to listen or record conversations is illegal. the incumbent company in the
local telephone market has to allow smaller companies to use its network for a price.
the incumbent company wanted to raise the price that smaller companies had to pay
for such use. the incumbent company also had to integrate services such as long-
distance, local and Internet for the smaller companies. On the other hand, the incum-
bent company had to pay up, when its customers made local calls to smaller
companies’ CUStomers.

Radio was first used to improve the army’s capability and strength. Afterward,
businessmen realized that the radio offered a chance to make profits. they started to
broadcast radio and generated income by sell- ing advertisements. the government
started to allot frequencies to radio stations. the government also restricted
monopolies to ensure that there were a variety of programs, and forbade the
broadcasting of indecent material.

Television. the government also regulated the television industry by allowing them
to broadcast signals. It also gave ratings to television programming on cable tV and
satellite tV such as tV-Y (all children), tV-Y7 (older children aged 7 years and
above), tV-G (general audi- ence), tV-PG (parental guidance), tV-14 (children aged
14 years and above) and tV-MA (mature audience). television sets must be installed
with a V-chip that prevents children from watching tV shows intended for adults.
The Internet is a computer network that allows sending and receiv- ing of e-mails.
the Internet has many chat rooms and message boards. the World Wide Web uses
Hyper text transfer Protocol (HttP) to link documents so that Internet users can
access these web-pages. the
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web-pages are interactive and incorporate multimedia and animation. the
government has made it unlawful to read personal email, except for an employer
who is allowed to read his employees’ emails. this is especially true if the employee
Is suspected of sexual harassment or of leaking company secrets. the government
has also made it illegal to distribute pornography to persons under 18 years old.
telecommunication manifests itself in other forms too, such as fac- simile. As
technology develops, telecom products will become more complex. the role of the
government will also grow, as it has to make rules for the kind of content that can be
broadcast.

After reading

1. Read the article again and underline words and phrases that you do not know.
Write your own definitions. Use a dictionary if necessary.

Scanning for information

2. Look through the text and find what the following dates mean: 1844, 1848, 1982,
1998.

3. Look through the text again, find and explain the follow- ing abbreviations:
tV-Y, tV-Y7, tV-G, tV-PG, tV-14 and tV-MA.

Reading for detalil

4. Read the text and mark the sentences t (true) or F (false).

1. Mass media are media, which can be used to communicate and

interact with a target audience.

2. The print media have replaced the electronic media.

3. Mobile phones, computers and the Internet are the new-age media.

4. Media is not an influential entity in our culture.

5. Media coverage can influence the audience opinion while giving out the
information.

6. Electronic communication is fast, accurate and can be used with ease and
comfort.

7. With electronic communication the recipient can read the message anytime,
anywhere according to his convenience.

8. the safest way of communication is electronic communication.

9. telecommunication allows people to interact over short distances.

10. the government has made it illegal to read personal email. exercise

5. Order the sentences according to the text.

— the media has played a major role in positive developments about the world
peace.

— Mass media is an effective medium for communication, dissemination of
information, advertising, marketing and expressing views, opinions and ideas.

— the main issue with electronic communication is  security.
— telecommunication allows people to interact over long distances. —
Businessmen started to broadcast radio and generated income by

selling advertisements.

— Email, websites, blogging, Internet TV and many other mass media are booming
today.

21



6 Answer the questions.

. What is this text about?

. What definitions of mass media are given at the beginning of the text?

. What different types of mass media does the author mention?

. What influences of mass media does the author dwell on?

. What positive and negative facts about media does the author point out?

. How can media coverage be defined?

. What types of media coverage are mentioned?

. What does the author report about electronic communication?

. What applications of telecommunication does the author describe?

10. What conclusion does the author make?

Summarizing information

7. Make a plan of the text.

8. Abridge the text by way of shortening each paragraph (leaving out unnecessary
sentences and even words).

8. Write a summary of the text. Use the following plan:

1. the title of the text is...

2. the text is written by...

3. the text gives information about...

4. At the beginning of the text the author...then (after that, further on, next...) the

OCOoOoO~NO OIS, WN B

author... — dwells on...— explains...— mentions...— points out...— reports about...
— describes... — touches upon... — comments on... the text ends with...

5. According to the text...

6. | think the text is... — important— informative— useless— too hard to
understand...

Tema 2 3aganue AJ151 CAMOCTOATEJIbHOM PadoTHI.

Read the text:

The impact of the Internet

Nowadays people are getting more and more concerned about the impact of the
Internet on social communication. So, do social networks damage or promote people's
relations? Personally, | cannot imagine my life without the Internet.

Firstly, it helps me to get in touch with my friends who live abroad, to be abreast of the
news in the world, to book tickets online and to find all useful information like rare
books, encyclopedias or dictionaries. Secondly, the Internet extends "the limits of
communication. Today one can make friends from foreign countries, learn about their
cultures and improve the language skills without going abroad.  Thirdly, the Internet
promotes dating. Lots of married couples have found their special ones on the social
networks.

On the contrary, there are those who think that social networks have negative influence
on human interaction. They insist that people, especially the younger generation, spend
too much time online and often avoid face-to-face communication. Some of them tend
to stay indoors rather than to go for a stroll with their friends. There is a great deal of
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truth in what they say. However, | consider that people should not be addicted to the
Internet but know where to stop.

Taking into consideration all mentioned above, | consider that the Internet promotes
new acquaintances and relationships among social groups. All the same, people should
try to maintain a balance between their real and virtual life.

Parental control

There is no doubt that the Internet has become an essential part of our daily life.
However, many people believe that it has a negative effect on their children. So,
should parents limit the time their children spend on the Internet?

First and foremost, with the invention of personal computer children do spend less
time with their friends. Most of them would prefer to play online games or chat on the
Internet rather than go out. Besides, some children do not do their homework, miss
classes and lag behind their schoolmates. Moreover, some of them become addicted to
the computer and disobey their parents. In my opinion, in this case grown-ups should
install any parental control program which will help them monitor their children's use
of the Internet and protect them from viewing offensive pop-ups.

On the contrary, there are people who believe that the Internet helps children with their
school work. There is a great deal of truth in what they say. Surfing the Internet
children can find lots of useful and helpful information, including encyclopedias,
dictionaries, reference materials and tutorials. In addition, the Internet helps many
children to get in touch with their friends who live far away and make new
acquaintances.

Taking into consideration all mentioned above, | consider that parents should control
their children's activities online in order to protect them from inappropriate
information and control the time spent on the Internet. In conclusion, | would like to
emphasize that children must distinctly apprehend that the main purpose of a computer
IS to educate, not to entertain.

Online dating

There is no doubt that humans spend their lives looking for their soul mate in order to
reach inner harmony and unity. Here the Internet comes to help, giving people more
opportunities to widen the circle of their acquaintances and friends. In my judgment,
people do find their other halves in the Internet.

It is no secret that, many people enjoy starting romantic relationships over the Internet.
There are several reasons for it. Firstly, it is easier for shy or reserved people to open
up and confide in a person they have never met in real life. It is true that thanks to chat
rooms online daters can meet up people with mutual interests and values. Secondly,
online chats give more opportunities to know the interlocutor better. People tend to
talk for hours every day and do build close relationships. Thirdly, online worshippers
boost their confidence. It is very important for everyone to feel desired by others.

On the contrary, there are people who think that online friendship is very dangerous.
According to their opinion, it is always risky to date with a stranger in real life. There
are lots of cases when an online interlocutor turns out a marriage swindler or a maniac.
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In my judgment, people should be careful and try to inquire about their daters
beforehand.
All in all, I strongly believe that Internet romances lead to a real life tryst. My personal
view is that people can find their other halves in the Internet on conditions that their
outlooks on life, values and purposes of acquaintance coincide. However, remember
that "All marriages are made in Heaven".
Give the synonyms to the following words and phrases:
. to have an impact on somebody;
. approach to life;
. unsociable; bashful;
. would-be admirer;
. rendezvous;
. mischievous;
. trust somebody;
. to go out (on dates);

. be well-informed about something; to do harm
Supply the missing words using the text:
1. Nowadays people are getting more and more concerned about the ...of the Internet
on social....
2. Personally, I cannot ... my life without the Internet.
3. Today one can make friends from ... countries, learn about their cultures and
improve the 1... skills without going... .
4. However, I ... that people should not be ... to the Internet but know where to stop.
5. Besides, some children do not do their homework.... classes and ... ... their
schoolmates.
6. In conclusion, I would like to emphasize that children must distinctly ... that the
main ... of a computer is to..., not to entertain.
7. There is no doubt that humans spend their lives looking for their ... ... in order to
reach ... harmony and unity.
8. There are lots of cases when an online ... turns out a marriage ... or a maniac.
9. My personal view is that people can find their other halves in the Internet on ... that
their ... on life, values and purposes of ... coincide.

©Ooo~NoO Uk~ WN B

List all the problems touched upon in the text:

What do you think? Give a reason for your opinion:

a) Many people consider that the Internet has negative effects on social interaction.

b) Nowadays some people are concerned that their children spend too much time on
the Internet.

¢) Nowadays many people find their special ones in the Internet.

Write a paragraph on the topic. Use the text and extra materials

Tema 3 3aganue 1J151 CAaMOCTOATEJIbHOM PadoOTHI.
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3ananue. Read the text once to get the general idea, try not to spend more than 10
minutes. Complete the sentence as to the text:

the story describes

(A) different types of mass media and their influence on audience.

(B) general information about mass media.

(C) the history of mass media.

Text. Mass Media effects

Mass media is an effective way of communicating with people living in different
geographical regions of the world and engaged in different occupations. Mass media
effects on society are phenomenal.

Media is known to be the most powerful means of communication. the print media,
electronic media and the Internet are all the subsets of mass media. the newspapers,
newsletters, magazines and brochure are included in the print media, while the
electronic media comprises of the television, radio and other modes of communication.
the Internet is without doubt the fastest known way of communicating with millions of
people across the globe. However, the effects of mass media on society can be positive
as well as negative. Let us discuss them in detail in the next few paragraphs.

Mass Media effects on the Society

the best thing about the mass media is that it immediately provides us with the latest
information about the things happening around us. Mass media reports news from all
the fields such as politics, sports, international relations, wars, natural calamities,
meetings, entertainment, etc. Because of the keen efforts and dedication of the people
working in the media and the entertainment sector, our knowledge remains up to date
and fresh. With the gained knowledge, we become more smart and outgoing. We
understand what is good and bad for us through the media programs. For example, the
anti-tobacco and narcotic pro- grams launched by the media have benefited many
people to date. the information conveyed about various diseases and their possible
treatments has saved the lives of many of us. the contribution of mass media in the
fields of arts, education, technology and health care is laudable. We also get the correct
information about the various crimes and illegal activities happening in our
surroundings quite easily. Media is a boon for youngsters in many ways. they get
useful information related to their career and higher education mostly through the mass
media. the mass media influence or the effects of mass media on the minds of the
youth is significant.

Media plays a very important role in shaping the personality of people. It has been
observed that citizens become more sensible and capable to shoulder their
responsibility towards the nation and the society because of the media. We get our role
models by hearing about the appreciation of their great deeds from the media itself.
Over the years, mass media has played an important role in making people understand
the meaning of democracy. We also come to know about the strengths and weaknesses
of the economy of our country, the population figures, the various problems faced by
the nation, achievements of the nation in different sectors, through the prompt and
precise reporting of different forms of media. Media plays an important role in
building the sense of unity and pride among the people of the nation. In those countries
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where there are many castes, religions and languages spoken, media has even more
tough responsibility of conveying the true news to the citizens. Media makes the
citizens aware of their fundamental rights and their duties towards their families, state
and the nation. Utility of the mass media in the areas of advertising and marketing is
simply great. the effects of mass media are truly everlasting.

though the positive mass media effects are many, there are some cons associated with
the mass media. the news which is published without having bothered to check
whether it is a fact or not, can create unnecessary confusion and extreme feelings
among the common mass- es. there have been many instances of huge fights and
controversies emerging, because of improper reporting. It becomes the duty of media
to provide only relevant and precise information to the masses.

Hopefully, you will be satisfied with the above mentioned information on the mass
media effects. Over the years, the media has become an inseparable component of our
daily lives and hence, it is its prime responsibility to keep the confidence of people
alive by reporting only true details of any particular event.

How does mass media influence society? Mass media is one of the far reaching forms
of communication and is fast changing the way we see, do and understand things. How
does mass media influence society? Before answering this question, perhaps it is
pertinent that we address the question: what is mass media?

What is Mass Media?

Statistics show that there are few things which impact the human mind more than mass
media. the advice of teachers, parents and relatives may fall on deaf ears, but the mass
media influence holds us all spellbound! At this point, it becomes necessary to define
mass media. Mass media may be defined as any form of communication which is
meted out to the people at large, through the various forms of communication. What
modes of communication are we talking about? Well there can be no static definition
for the channels of mass communication as they are increasing all the time. But any
form of communication which is seen and understood by a large mass of people can be
taken to mean mass communication or mass media channels.

Why is mass media so attractive to people? Mass media holds a kind of mystique in
the minds of the people. It is because the communication is designed in such a way
that it appeals to a larger demo- graphic segment. the test of a good mass
communication marketing drive is to see if it gets the people talking. If it does, then
not only does it mean that the advertising drive has been successful, but the organiza-
tion in charge of the mass communication is also getting publicity by the word-of-
mouth channel!

Mass Media Influence

It is hard to argue with the fact that mass media has a compelling effect on the human
mind, especially on minds which are more impressionable. For example, the mass
media influence on children is understandably higher than it is in adults. So how
exactly does mass media influence us?

Mass Media Influence on Youth

there is a burgeoning need amongst the youth to be accepted as a part of a group, to be
popular, to have friends and relationships with people of the opposite sex etc. Mass
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media experts understand this need of the people and hence they come out with
advertisements on tV, or in the newspapers, or on websites on how people can be more
popular using a certain product. Most advertisements you see which are aimed at the
youth generally talk about the ‘cool quotient’ of the product and how it is going to be
the next ‘in-thing’. And if you want to stay ahead of the game, it is absolutely vital that
you procure it. the visual effect, seeing the things happen in front of you and the slice-
of- life effect makes them look a lot believable than they should be. So how should
mass media be used with youth? Mass media, effective as it is, can be used on the
youth to drive home pressing concerns in the country. Child obesity, the dangers of
alcohol and preteen sexual relations, importance of exercise and fitness etc. If these
things can be done, the mass media will be able to influence the youth for the better
and send better messages for the development of the youth than what it is sending
today.

Mass Media Influence on Adults

Like children and youth, mass media influences adults too, al- though perhaps not on
the same scale. Most adults with a platonic view of things will resist the temptation of
being buoyed up by what the mass media has to offer. While men usually find it
difficult to hold them- selves back in the face of the allure of sexuality. Other subjects
which also appeal to men are financial security and a luxurious hassle-free lifestyle.
Women on the other hand are more tempted towards products which guarantee
immunity from aging altogether and not just what the previous generation called
‘aging gracefully’. Mass media can yet be used constructively to teach the adults about
the importance of insurance, financial education and how to maintain a healthy
lifestyle. As you can see, the mass media influence on society is at large, but if used
constructively, it can be more of a boon than the bane which people consign it to be
these days. After all, there are two sides to a coin and it is up to us to pick the correct
one and take it forward!

Pros and Cons of Mass Media

Mass media enjoys a very prominent role in our lives. there are various effects of mass
media on the society at large. Media tends to influence and it’s obvious, there are
positive as well as negative influences of mass media. However, it also depends upon
the way audiences perceive things. the power of the mass media is by far recognized
by everybody in terms of advertising, marketing and as a medium to broad- cast
information to people at large. Since mass media is used to communicate and interact
with people from various walks of life, it can often result in a conflict of options. Print
media (magazines, newspapers, brochures, press releases, newsletters etc.), electronic
media (tele- vision, radio etc.) and the Internet are all part of mass media. today, mass
media can give a person phenomenal exposure and this can result in various effects of
the mass media on the society. However, have you paused to think about the pros and
cons of mass media? Well, one cannot blame a particular medium because of outside
influences. Here, we shall take a look at such advantages and disadvantages of mass
media.

Pros of Mass Media:

» the wide reach offered by mass media is phenomenal. It can target a global audience.
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* In terms of newspapers and magazines, it can reach a specified target group. Besides,
it is easily accessible. For example, the news- paper lands on the doorstep and we have
the latest news in our drawing rooms due to the television set.

* Certain types of media have a loyal fan following. this would mean that an advertiser,
publication or news channel would have a ready audience.

* We have the latest news and information at the click of the mouse! the Internet is
such a medium that it can give many options for the kind of information required.

* television, movies, Internet and the radio are some of the best forms of entertainment.
* Mass media can be used for educational purposes in an effective manner.

Cons of Mass Media:

* At times, the information reported may not be authentic from every angle. Hence,
there may be a misinterpretation of a situation.

* News can be manipulated to influence the minds of the audiences. For example — a
particular political party may manipulate reports in their favor, which would indicate
the political control in the media.

* Media bias can occur due to various issues. A journalist or an editor may give
personal preference to an issue.

* A particular event or a celebrity may receive undue importance and set wrong ideals
before the youth. It may present an ostentatious lifestyle, which may inculcate wrong
ideals amongst youngsters.

* Unnecessary sensationalism of an issue may project wrong information to the public.
» Misleading messages may again divert young minds towards a wrong path.

* Wrong interpretation of news may even blow things out of proportion. this would
create further unrest in any place or even violence in case of extreme situations.

» At times, a particular event or news item may receive too much attention simply
because of the lack of important news or snippets. this would again present a wrong
idea before the public.

* Certain types of mass media such as newspapers or leaflets have a very short shelf
life. In terms of advertising, it would not serve to be useful for every kind of product or
message.

these were some of the pros and cons of mass media. Ultimately, it always depends
upon the individual and the way a particular message is perceived for a positive
influence of the mass media!

After reading

1. Read the article again and underline words and phrases that you do not know. Write
your own definitions. Use a dictionary if necessary.

2 Find in the first paragraph and analyze the sentence with the structure “...is known to
be...”. Write your own sentences with this structure.

Reading for detail

3. Read the text and mark the sentences t (true) or F (false).

1. Mass media is the most powerful way of communication of people living only in
one country.

2. Mass media provides us with fresh news from all the fields.

3. the contribution of mass media in the anti-tobacco and anti-narcotic programs is
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great.

4. the effects of mass media on the minds of the youth can be only positive.

5. the parents and relatives influence on the young people is always more effective
than the mass media effects.

6. Most advertisements which are aimed at the youth generally talk about the dangers
of alcohol and preteen sexual relations, importance of exercise and fitness etc.

7. Mass media is used to communicate and interact with people from various walks of
life.

8. A particular political party can’t manipulate mass media in its favor.

9. A journalist or an editor can’t give personal preference to an issue.

10. Wrong interpretation of news may create violence in the case of extreme situations.
4. Look through the text and find information about a very important role of mass
media in shaping the personality of people.

5. Order the sentences according to the text.

— Mass media has a compelling effect on the children minds.

— Mass media immediately provides us with the latest information

about the things happening around us.

— there are positive as well as negative influences of mass media on the society.

— News can be manipulated to influence the minds of the audiences.

— the Internet is such a medium that it can give many options for the kind of
information required.

— Mass media has played an important role in making people understand the meaning
of democracy.

. Answer the questions.

. What is this text about?

. What definitions are given at the beginning of the text?

. What functions of mass media does the author dwell on?

. What influences of mass media does the author report?

. How does the author explain mass media influence on youth?

. What are the advantages of mass media?

. What are the disadvantages of mass media?

. What conclusion does the author make?

Summarizing information

7. Make a plan of the text.

8 Abridge the text by way of shortening each paragraph (leaving out unnecessary
sentences and even words).

10.Summarize the text to the others in your group.

9.Speaking

Discuss Pros and Cons of Mass Media.

Speak about Mass Media Influence on Youth.

10.Writing

Write a summary of the text. Use the following plan.

1. the text is headlined...the author of the article is...the article is devoted to... the text
begins with...then (after that, further on, next...) the author...

CO~NOOOUITEWNEO

29



— dwells on...— explains...— mentions...— points out...— reports about... —
describes... — touches upon... — comments on...According to the text... In
conclusion...I find the text — interesting— informative— useful— too hard to
understand...

Tema 4 3aganue It CAMOCTOSATEILHOM Pa0dOTHI.
Personalizing
» What do you think about advertising and its connection with the popular culture?
» What associations do you have when you hear the word “advertising”?
Before reading
Exercise 1. Find the pronunciation of the following words.
Word Pronunciation
. persuade (V)
. purchase (V)
. advertisement (n)
. populace (n)
. proprietor (n)
. predecessor (n)
. prevalent (adj)
. frontier (n)
. content (n)
Exercise 2. translate the following words and word-combinations into Russian.
Phrase translation
1. to persuade the customers (par. 1)
2 to generate consumption (par 2)
. to deliver the messages (par. 2)
. on behalf of (par. 2)
. household (par. 10)
. to follow suit (par. 11)
. to exercise control (par. 13)
. to usher in (the era) (par. 14)
. unobtrusive ads (par. 16)
10. sophisticated advertising (par. 21)
translation
Exercise 3. Find these words in the text and decide whether they are nouns, verbs,
adjectives or adverbs. then find out what they mean using a dictionary.
Word Part of speech
. rise (par. 1)
. sales (par. 5)
. need (par. 7)
. lower (par. 9)
. tame (par. 10)
. broadcasts (par. 11)
. dates (par. 14)
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8. causes (par. 18)
9. air (par. 22)
Meaning

Exercise 4. Find the English equivalents to the following Russian words and phrases.
Phrase

. YBEeIIMYEHHOE MoTpebIieHue (par. 2)

. conmajbHas pekiama (par. 3)

. IpocToi Hapoy (par. 6)

. IIapyiaTtanckas pekiama (par. 7)

. Ha pyOexe Beka (par. 10)

. IPUBJICKATEILHBIN B TJ1a3ax notpedutens (par. 14)

. TOOOYHBIM IPOIYKT (par. 15)

. TapTU3aHCKUK MapkeTuHr (par. 18)

0O Ol WN —

English equivalent

Exercise 5. Find the meaning of the following abbreviations:
1. BBC 2. BC 3. GDP

4. HIV 5. FCC 6. AIDS

Exercise 6. Find some information in the Internet about the famous people, places
and organizations mentioned in the text:

1. Pompeii 4. British Broadcasting Company 2. Volney Palmer 5. William Bernbach
3. N.W. Ayer & Son

Reading for gist

Exercise 7. Read the text once to get the general idea, try not to spend more than 10
minutes. Complete the sentence as to the text:

the passage describes

(A) the history of advertising from Egyptian time to most recent advertising
innovations including the Internet.

(B) mainly the use of advertising techniques for non-commercial purposes, such as
public service announcements.

(C) different types of advertising and media approaches to it.

Text. Advertising

(1) Advertising is a form of communication intended to persuade its viewers,
readers or listeners to take some action. It usually includes the name of a product or
service and how that product or service could benefit the consumer, to persuade
potential customers to purchase or to consume that particular brand. Modern
advertising developed with the rise of mass production in the late 19th and early
20th centuries.

(2) Commercial advertisers often seek to generate increased consumption of their
products or services through branding, which in- volves the repetition of an image
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or product name in an effort to associate related qualities with the brand in the
minds of consumers. Different types of media can be used to deliver these messages,
including traditional media such as newspapers, magazines, television, radio, out-
door or direct mail. Advertising may be placed by an advertising agency on behalf
of a company or other organization.

(3) Organizations that spend money on advertising promoting items other than a
consumer product or service include political parties, interest groups, religious
organizations and governmental agencies. Non- profit organizations may rely on
free modes of persuasion, such as a public service announcement.

(4) Money spent on advertising has declined in recent years. In 2007, spending on
advertising was estimated at more than $150 billion in the United States and $385
billion worldwide, and the latter to exceed $450 billion by 2010.

History

(5) Egyptians used papyrus to make sales messages and wall post- ers. Commercial
messages and political campaign displays have been found in the ruins of Pompeii
and ancient Arabia. Lost and found advertising on papyrus was common in Ancient
Greece and Ancient Rome. Wall or rock painting for commercial advertising is
another manifestation of an ancient advertising form, which is present to this day in
many parts of Asia, Africa, and South America. the tradition of wall painting can be
traced back to Indian rock art paintings that date back to 4000 BC. History tells us
that out-of-home advertising and billboards are the oldest forms of advertising.

(6) As the towns and cities of the Middle Ages began to grow, and the general
populace was unable to read, signs that today would say cobbler, miller, tailor or
blacksmith would use an image associated with their trade such as a boot, a suit, a
hat, a clock, a diamond, a horse shoe, a candle or even a bag of flour. Fruits and
vegetables were sold in the city square from the backs of carts and wagons and their
proprietors used street callers (town criers) to announce their whereabouts for the
convenience of the customers.

(7) As education became an apparent need and reading, as well as printing,
developed advertising expanded to include handbills. In the 17th century
advertisements started to appear in weekly newspapers in England. these early print
advertisements were used mainly to promote books and newspapers, which became
increasingly affordable with advances in the printing press; and medicines, which
were increasingly sought after as disease ravaged Europe. However, false adver-
tising and so-called “quack™ advertisements became a problem, which ushered in
the regulation of advertising content.

(8) As the economy expanded during the 19th century, advertising grew alongside.
In the United States, the success of this advertising for- mat eventually led to the
growth of mail-order advertising.

(9) In June 1836, French newspaper La Presse was the first to in- clude paid
advertising in its pages, allowing it to lower its price, ex- tend its readership and
increase its profitability and the formula was soon copied by all titles. Around 1840,
Volney Palmer established
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a predecessor to advertising agencies in Boston. Around the same time, in France,
Charles-Louis Havas extended the services of his news agency, Havas to include
advertisement brokerage, making it the first French group to organize. At first,
agencies were brokers for advertisement space in newspapers. N. W. Ayer & Son
was the first full-service agency to assume responsibility for advertising content. N.
W. Ayer opened in 1869, and was located in Philadelphia.

(10) At the turn of the century, there were few career choices for women in
business; however, advertising was one of the few. Since women were responsible
for most of the purchasing done in their household, advertisers and agencies
recognized the value of women’s insight during the creative process. In fact, the first
American advertising to use a sexual sell was created by a woman — for a soap
product. Although tame by today’s standards, the advertisement featured a couple
with the message “the skin you love to touch”.

(11) In the early 1920s, the first radio stations were established by radio equipment
manufacturers and retailers who offered programs in or- der to sell more radios to
consumers. As time passed, many non-profit organizations followed suit in setting
up their own radio stations, and included: schools, clubs and civic groups. When the
practice of sponsoring programs was popularized, each individual radio program
was usually sponsored by a single business in exchange for a brief mention of the
business’ name at the beginning and end of the sponsored shows. However, radio
station owners soon realized they could earn more money by selling sponsorship
rights in small time allocations to multiple businesses throughout their radio
station’s broadcasts, rather than selling the sponsorship rights to single businesses
per show.

(12) this practice was carried over to television in the late 1940s and early 1950s. A
fierce battle was fought between those seeking to commercialize the radio and
people who argued that the radio spectrum should be considered a part of the
commons — to be used only non-commercially and for the public good. the United
Kingdom pursued a public funding model for the BBC, originally a private com-
pany, the British Broadcasting Company, but incorporated as a public body by
Royal Charter in 1927. In Canada, advocates like Graham

Spry were likewise able to persuade the federal government to adopt a public
funding model, creating the Canadian Broadcasting Corporation. However, in the
United States, the capitalist model prevailed with the passage of the
Communications Act of 1934 which created the Federal Communications
Commission7. to placate the socialists, the U.S. Congress did require commercial
broadcasters to operate in the “public interest, convenience, and necessity”. Public
broadcasting now exists in the United States due to the 1967 Public Broadcasting
Act which led to the Public Broadcasting Service and National Public Radio.

(13) In the early 1950s, the DuMont television Network began the modern trend of
selling advertisement time to multiple sponsors. Previously, DuMont had trouble
finding sponsors for many of their pro- grams and compensated by selling smaller
blocks of advertising time to several businesses. this eventually became the standard
for the commercial television industry in the United States. However, it was still a
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common practice to have single sponsor shows, such as the United States Steel
Hour. In some instances the sponsors exercised great control over the content of the
show — up to and including having one’s advertising agency actually writing the
show. the single sponsor model is much less prevalent now, a notable exception
being the Hallmark Hall of Fame.

(14) the 1960s saw advertising transform into a modern approach in which creativity
was allowed to shine, producing unexpected messages that made advertisements
more tempting to consumers’ eyes. the Volkswagen ad campaign — featuring such
headlines as “think Small” and “Lemon” (which were used to describe the
appearance of the car) — ushered in the era of modern advertising by promoting a
“position” or “unique selling proposition” designed to associate each brand with a
specific idea in the reader or viewer’s mind. this period of American advertising is
called the Creative Revolution and its arche- type was William Bernbach who
helped create the revolutionary Volkswagen ads among others. Some of the most
creative and long-standing American advertising dates to this period.

(15) the late 1980s and early 1990s saw the introduction of cable television and
particularly MtV. Pioneering the concept of the music video,

MtV ushered in a new type of advertising: the consumer tunes in for the advertising
message, rather than it being a by-product or afterthought. As cable and satellite
television became increasingly prevalent, special- ty channels emerged, including
channels entirely devoted to advertising, such as QVC, Home Shopping Network,
and ShoptV Canada.

(16) Marketing through the Internet opened new frontiers for advertisers and
contributed to the “dot-com” boom of the 1990s. Entire corporations operated solely
on advertising revenue, offering everything from coupons to free Internet access. At
the turn of the 21st century, a number of websites including the search engine
Google, started a change in on- line advertising by emphasizing contextually
relevant, unobtrusive ads intended to help, rather than inundate, users. this has led to
a plethora of similar efforts and an increasing trend of interactive advertising.

(17) the share of advertising spending relative to GDP has changed little across large
changes in media. For example, in the U.S. in 1925, the main advertising media
were newspapers, magazines, signs on streetcars, and outdoor posters. Advertising
spending as a share of GDP was about 2.9 percent. By 1998, television and radio
had be- come major advertising media. Nonetheless, advertising spending as a share
of GDP was slightly lower — about 2.4 percent.

(18) A recent advertising innovation is “guerrilla marketing”, which involve unusual
approaches such as staged encounters in public places, giveaways of products such
as cars that are covered with brand messages, and interactive advertising where the
viewer can respond to become part of the advertising message. Guerrilla advertising
Is becoming increasing more popular with a lot of companies. this type of advertis-
ing is unpredictable and innovative, which causes consumers to buy the product or
idea. this reflects an increasing trend of interactive and “embedded” ads, such as via
product placement, having consumers vote through text messages, and various
innovations utilizing social network services such as MySpace.
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Public Service Advertising

(19) the same advertising techniques used to promote commercial goods and
services can be used to inform, educate and motivate

the public about non-commercial issues, such as HIV/AIDS, political ideology,
energy conservation and deforestation.

(20) Advertising, in its non-commercial guise, is a powerful educational tool
capable of reaching and motivating large audiences. “Advertising justifies its
existence when used in the public interest — it is much too powerful a tool to use
solely for commercial purposes”. — Attributed to Howard Gossage by David
Ogilvy.

(21) Public service advertising, non-commercial advertising, public interest
advertising, cause marketing, and social marketing are different terms for (or aspects
of) the use of sophisticated advertising and marketing communications techniques
(generally associated with commercial enterprise) on behalf of non-commercial,
public interest issues and initiatives.

(22) In the United States, the granting of television and radio li- censes by the FCC
IS contingent upon the station broadcasting a certain amount of public service
advertising. to meet these requirements, many broadcast stations in America air the
bulk of their required public service announcements during the late night or early
morning when the smallest percentage of viewers are watching, leaving more day
and prime time commercial slots available for high-paying advertisers.

(23) Public service advertising reached its height during World Wars | and Il under
the direction of several governments.

After reading
Exercise 8. Read the article again and underline words and phrases that you do not
know. Write your own definitions. Use a dictionary if necessary.

Exercise 9. What do the following figures and dates mean?
1. $150 billion 2. 4000 BC

3. June 1836

4.1869 5. 1960 6. 2.4

Exercise 10. Order the sentences according to the text.

1. Wall or rock painting is for commercial advertising is the most ancient advertising
form.

2. Advertising is a means of conveying information to consumers about a product or
service that exists in many different media.

3. Volney Palmer established the first advertising agency in Boston.

4. Advertising serves to persuade and inform a consumers in order to influence them
and their purchasing power.

5. Handbills appeared in the 17th century when the general public was able to read.
6. Guerilla marketing reflects an increasing trend of interactive and embedded ads.
7. Du Mont television Network started selling small blocks of advertising time to



multiple sponsors.

8. There are cable tv channels devoted exclusively to advertising. 9. Radio became the
advertising medium, selling program sponsorship.

10. William Bernbach created a revolutionary Volkswagen ad.

Exercise 11. Answer the questions.

1. What is the main purpose of commercial advertising?

2. What other items besides consumer products or service could be promoted through
advertising?

3. What are the oldest forms of advertising?

4. What did early print advertisements promote?

5. What appeared as the result of “quack” advertising?

6. Who was the first to establish a kind of advertising agency?

7. Why could women make a career in advertising even at the turn of the 20th century?
8. Is BBC a private company or a public body?

9. What approach to advertising was characteristic in 1960s?

10. What is Unique Selling Proposition?

11. What does “guerilla marketing” involve?

12. Why do many broadcast stations in the US air the required public announcements
during the late night or early morning?

Summarizing information

Exercise 12. Look through the text again. Identify the main points of each paragraph
of the text.

Exercise 13. Make a plan of the text. Shorten the text by way of shortening each
paragraph (leaving out unnecessary sentences and even words) and be ready to
summarize the text to the others in your group.

Follow the plan:

1. the central idea of the reading passage is about... (it is devoted to... deals with...
touches upon... the purpose of the text is to give the reader some information on).

2. Give a summary of the reading passage (no more than 15-20 sentences). State the
main problem discussed in the reading passage and mark off the passages that seem
important to you.

3. Look for minor peculiarities of the reading passage.

4. Point out the facts that turned out to be new for you.

5. Look through the reading passage for figures, which are important for general
understanding.

6. State what places of the reading passage contradict your former views.

7. State the questions that remained unanswered and if it is possible, add some ideas.
8. Speak on the conclusion the author comes to.

9. Express your own point of view on the problem(s) discussed.

Exercise 14. Writing
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Exercise 15. Get back to paragraph 17 from the text. Write a short paragraph
explaining the tendency (150 words).

(17) the share of advertising spending relative to GDP has changed little across large
changes in media. For example, in the U.S. in 1925, the main advertising media were
newspapers, magazines, signs on street- cars, and outdoor posters. Advertising
spending as a share of GDP was about 2.9 percent. By 1998, television and radio had
become major advertising media. Nonetheless, advertising spending as a share of
GDP was slightly lower — about 2.4 percent.

Exercise 16. Give your own Russian equivalents of the following advertisements:
1. The skin you love to touch

Remember: this is the ad for a soap product using a sex sell (par. 10).

2. Think small

Remember: this is the Volkswagen ad campaign of 1960s, using

a unique selling proposal (par. 14).

Be ready to explain your choice.

6.7. TemaTuka U TPeOOBAHUSA K CTPYKTYpe U COAEP/KAHMIO I0KIAT0B
6.7.1. TemaTuKa JOKJIAJ0B:
1) SI3bIk MaccMenra KaKk MHCTPYMEHT MOJIMTHYECKOH BIIACTH.
2) SI3pIk MaccMeia U TEOPHS TEPMEHEBTHKHU.
3) A3k MaccMeaua B KyJIbTYpHOU KOMMYHUKalMH. KOHLIENTHI SI3bIKa U KYJIBTYPbI
B KOHTEKCTE TEKCTOB MEJHA.
4) Azpik CMU kak Bu IUCKYPCUBHOU JEATENBHOCTH.
5) JluurBuctuueckas sxcreptusa TekctoB CMU ¢ nmo3unuu: coaepxanus,
CTPYKTYPBI U SI3BIKA.
6). Posib 00111€CTBEHHO-TTOJIMTUYECKOW TEPMUHOJIOTHH B 001aCTH COBPEMEHHBIX
CMI.
8) [IpenenenTHbie HEHOMEHBI B TEKCTAX MOJUTUYECKOTO JUCKYpCa.
9) Ucnonb3oBaHre SK30TU3MOB U BapBAPU3MOB B COBPEMEHHOU KYPHAITBHOU
yOJTUIUCTHKE.
10) Ucnosib30BaHUE BHICOKOW U CHUYKEHHOU JICKCUKU B IMMyOJIMIIMCTUYECKUX TEKCTaxX
MPEeABBIOOPHOTO COACPIKAHUS.
11) JlocTtonHCTBa M HEAOCTATKH UCTIOIb30BAHUS BHEIIUTEPATYPHOU JIEKCUKH B
rasere.
12) Tpancdopmanus ppa3eosoru3MoB B COBpEMEHHOW KYPHAITMCTCKON MTPaKTUKE.
13) Annmto3us (CKpbITasi IUTAaTa) HA Ta3€THOM MOJI0CE.
15) Cunrakcudeckue cnocoObl MPUBJICYEHUS] BHUMAHUS aAyJUTOPUH B
MyOJIUIIMCTUYECKOM TEKCTE.
16) Ilpenenentanie TekcThl B CMI.
17) UaTepTeKCTyallbHOCTh KaK CTHIIC0Opa3yrolas uepta coppeMeHnbpix CMU.
18) OOpa3 TeneBeayIero ¥ ero UMUK KaKk HHCTPYMEHT KOMMYHUKATUBHOTO
BO3JICUCTBHSI.
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19) Ilepnonnyeckue neyaTHbie u3gaHus BennkoOpuTanuu.
20) Ilepuoanueckue neyatueie uznanus CIIA.

21) CtpyKTypa HOBOCTHOT'O COOOIIEHUSI.

22) CtpykTypa U 0coOeHHOCTH MaJibiX *kaHpos CMU.

23) UnTepHeT-KypHaIucTUKa. Panno- u TenexypHaIucTHKA.

6.7.2. TpeGoBaHUsI K CTPYKTYpPE U COJAEPKAHMIO TOKJIA/Aa:

1) TexcTOBOE M3IIOKEHHE MaTeprajia ¢ HeOOXOIUMBIMH CCHUIKAMH Ha UCTOYHHKH,

UCITOJIb30BAaHHBIE ABTOPOM;

2) CITUCOK MCIOJIb30BAHHOM JTUTEPATYPHI,

3) IEeMOHCTpAIOHHBIE MaTepHUaiIbl B OpPME MPE3CHTAIIHH;
4) nponomxkutenbHocTh — 10 — 15 MuHyT.

6.8. TemaTuka 1 TPeOOBAHUSA K CTPYKTYpPE U COAEPIKAHMIO IcCe
JlanHbIii BUA pabOTHI HE MPEyCMOTPEH.

6.9. IlpumepHbIe BONPOCHI K KOHTPOJIbHBIM PadoTaMm:

3amanue 1. Ilpounrtarte anrnosseidabid TekeT «The end of Roe will be a death
sentence for many Black women» u3 rasetsl «Los Angeles Times» u nepenaunte
€ro coJiepKaHue KpaTKO MUChMEHHO.

3aganue 2. /lavTe onpeneieHus: Ha aHTJIMUCKOM SI3bIKE MOHSATHSM, BBIJCICHHBIM B
TEKCTE.

3amanue 3. [TocmotpuTe To ceblimke HOBOCTh «Buffalo residents mourn those killed
in mass shooting», May 16, 2022. Brimonnute pedepupoBaHue TEKCTa Ha
AHTJINHCKOM SI3BIKE.

6.10. TemaTuka KypcoBbIX padoT:
JlaHHBIN BHT pabOTHI HE MPETYCMOTPEH.
6.11. IlpuMepHbIe BONPOCHI /Il MOATOTOBKH K 3a4eTy:
1. Kak pazBuBaniocs uzyuenue sizbika CMU B XX Beke?

2. Kakoe coneprxaHue BKJIaJAbIBAECTCS B MOHATHE «S3bIK CPEJICTB MACCOBOU
uH(pOpMAIUU» CETOHS?

3. HazoBuTe HamboIIee pacpocTpaHEeHHBIE TTOAX0a K ONPEACICHUIO IIOHITHS «SI3BIK

CMI».

4. VI3yueHne Kakoro Kpyra BOIIPOCOB UMEET PEIIAONIEE 3HAUEHHUE 111 KOHLEIINUN
a3pika CMUA?
UYTo cocTaBisieT OCHOBY BHYTPEHHEU CTPYKTYPbI HOHATHS «s13bIK CMI»?
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5. Onummure A3bIKOBYIO CHIEIM(PHUKY OCHOBHBIX CPEACTB MaCCOBOU MH(OPMALIUN —
[IeYaTu, paauo, TeJICBUICHU.

6. Kakue ocobenHoctu si3p1ka CMU MOKHO BBIIENIUTH HA KOTHUTUBHO-
UJIEOJIOTHYECKOM YPOBHE?

6.12.IlpumepHbIe 3aJaHUSI K 3a4e€TY:

Bapuant 1. [Ipoananu3upyiite aHTIOSA3BIYHYIO CTAThIO U3 OHJIAMH-BEPCUU Ta3€Thl
The Guardian. BeimonauTe neKCHKO-(hpa3eoIorHueCcKuil aHaIH3.

Bapuant 2. I[lpoananusupyiiTe, kak 2 CTaTbHl M3 pPa3HBIX aHTJIOSI3bIYHBIX
HUCTOYHUKOB OITMCBIBAKOT OJHO U TO KE COOBITHE. HpOKOMMeHTI/IpyﬁTe CXOoACTBa U
ormuuns (type, slant, structure, title, language, devices, values, effect on the
reader).

7. OueHoYHbIe CpeaCcTBAa /1Jisl MPOBeeHUs TeKYIIero KOHTPOJIs
YCIIEBAE€MOCTH M MPOMEKYTOYHOM ATTECTANNH 00yUAKOIINXCS

Onenka KkadecTBa YYEOHBIX JIOCTIKEHUH OOydYaromMxcs MO  JUCLUIUINHE
OCYILECTBIISIETCA B BHUJE TEKYLIEro KOHTPOJA YCIIEBAEMOCTH M IIPOMEXKYTOYHON
aTTECTAalNH.

7.1. Tekymmii KOHTPOJIb yCIIEBAEMOCTH

Texkymuii KOHTPOJb YCHEBAEMOCTH YYMTBHIBAECT CIEAYIOIIME BHUABI TEKYIIEH
aTTeCTallMU: BBIIOJHEHHE OOYyYaroUIMMCS BCEX BHJOB KOHTPOJIBHBIX MEPONPUATHHA,
MPEAYCMOTPEHHBIX paboyeld MporpaMMoil JHUCHMIUIMHBI, U CaMOCTOSITENIbHYIO padoTy
oOyuaronierocs. Bce (opmbl Tekyliero KOHTpOJsi M aKTUBHOCTh Y4YacTHsl CTYAEHTOB B
NpaKTUUEeCKUX U (WiIM) J1abOpaTOpHBIX 3aHATHUAX, KPUTEPUU HX  OILCHUBAHUS
IpeJcTaBlIeHbl B pabouell mporpamMme AUCHUIUIMHBI U (OHNIE OLEHOYHBIX MaTepHalloB
(ITpunoxxenwus 1).

7.1.1. Kputepum ouieHKM J0KJIaaa

Kpurepun IToka3arenu
YMeHne aHanm3upoBaTh -yMeHue (popmMyaupoBaTh NpoOIeMy UCCIEI0BAHNUS;
Marepuan -BBIJIBUT'aTh KOPPEKTHBIE TUTIOTE3bI;

-yMEHHE HaMeuaThb MTyTH UCCIICIOBAHUS;
-yMEHUE OTOMpaTh MaTepua;

-yMEHHE CPaBHUBATh MaTepHa

-yMeHHe Bepu(DUIIMPOBATH BHIBOIBI;

-yMeHue 0000111aTh, /IeJaTh BHIBOJIBI;

-YMEHHUE COMOCTABJISITh PA3JIMYHbIE TOYKU 3PCHUS,
-YMEHHUE BBICTPaNBaTh YO TUTEIHHBIC JJOTUIHBIC

JI0Ka3aTeabCTBa
HaBbiky myOIM4HOTO -YeTKMU IIaH JOKIaaa;
BBICTYILUICHUS Ha -HAayYHbIU CTUJIb U3JI0KCHUS,
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MIPAKTUYECKOM 3aHSTUU, -JI0OCTATOYHOCTh OOOCHOBAHMUS;

CO3/1aBaTh U UCIIOJIb30BATh -YMEHHUE 3aMHTEPECOBATH ayAUTOPHIO;

MIpe3eHTalU -o00p ¥ aTpuOyHpOBaHKE BUIMOMATEPHOB;
-[IOCTPOEHUE BUAECOPAIA COOTBETCTBEHHO XO1Y;
PACCYXKICHUI;

-pE€3IOMUPOBAHUE MTPOMEKYTOUHBIX U OKOHYATENBHBIX
pelIeHU

HIkana ouenuBaHus AoKJaaa (B 0aniaax):

— 5 0annoB BBICTABISETCS OOYYArONIEMyCs, €CIM BBIIIOJTHEHBI BCE TpPeOOBaHUS
K HamMCaHWIO JOKJIana: TeMa pacKphiTa IOJHOCTHIO, CHOPMYIHPOBAHBI BBIBOIBI,
BBIZIEp)KaH 00BeM, COONIIOZICHBI TpeOOBaHUSA K BHENIHEMY OG(OPMIICHUIO, JaHBI
MPaBUJILHBIC OTBETHI HA JOMOJIHUTEIIBHBIE BOIPOCHI;

— 4 Gaia BBICTaBIIsIETCA O0y4YaIOIIEMYCs, €ClId OCHOBHBIE TPeOOBaHUS K JOKJIAay
BBITIOJIHEHBI, HO MPH 3TOM HEAOYETHl. B 4acTHOCTH, UMEIOTCS HETOYHOCTH B M3JI0KCHUU
Marepualia, OTCYTCTBYET JIOTUYECKAs MOCIEIOBATENbHOCTh B CYKJICHUSX, HE BBIICPKAH
o0beM JI0KIa/1a, UMEIOTCS YIyIIeHUsI B 0(hOPMIICHHUHU, HA JOTIOJHUTEIbHBIE BOITPOCHI TaHbI
HETIOJIHBIE OTBETHI;

— 3-2 Oamnma BBICTABISETCS OOyYarOMIEMyCsl, €CIIM HMEIOTCS CYIIEeCTBCHHBIC
OTCTYIUICHUSI OT TpeOoBaHUN K OPOPMIICHHIO JOKJIaJa: TeMa OCBEIlEHA JIMIIb YaCTUYHO,
JOMYIIEeHbl (DAKTUYECKUE OIMMOKU B COJACPKAHUU WJIM MPU OTBETE HA JOMOJHUTEIIbHBIC
BOIPOCHI (WJIX HE CMOT OTBETUTH HA JIOMOJTHUTEIbHbBIE BOIIPOCHI), OTCYTCTBYET BBIBO/I.

— 1-0 Gann BeICTaBIsAETCA OOYyYAIOMIEMYCs, €CIIM OH HE CMOT PAacCKpPBITh TEMY
JOKJIa7a, OOHApY>KUBAETCA CYIIECTBEHHOEC HEMOHUMAaHHUE NPOOJEeMbl, HE OTBETUJ Ha
JIOTIOJTHUTENIbHBIE BOMTPOCHI JIMOO TOKJIA]] HE MPEICTABIICH.

7.1.2. Kputepum oneHKu 3cce
JlaHHbIi BUI pabOTHI HE MPEyCMOTPEH.

7.1.3. Kputepum ouenku pedepara
JlaHHbIi BUA pabOTHI HE MPEYCMOTPEH.

7.1.4. Kputepum o1leHKH KOHTPOJIbHOH padoThI

Kpurepun [Tokazarenn
OdopmiieHre KOHTPOJILHON | - coOMroeHre TpeOoBaHu K 0(OPMIICHUIO MUCHbMEHHOM
paboTHhI paboTHI;

- TPAMOTHOCTB: OTCYTCTBHE OpdorpaduuecKux u
CUHTAaKCUYECKHUX OMMOOK, CTUITHCTHYECKIX

ITOIPENTHOCTEH.
CreneHb pacKpbITHUS - CTPYKTYypa OTBETa;
MOCTABJICHHBIX BOIIPOCOB M | - KPATKOCTh M YETKOCTh OTBETA;
3aIaHuI - MPaBUJILHOCTh OTBETA;

- BJIaICHUC MAaTCPpHaAJIOM U YMCHHC BBI6paTB U3 HETO TO,
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| 4to TpeGyer oTBeT Ha BOMPOC.

IlIkaJjia oneHUBAHUSI KOHTPOJLHOM PadoThI (B 0aJsiiax):
- 50 % 1 MeHee BBIMOJIHEHHOW KOHTPOJIbHON paboThl OT 00IIero oobeMa MpUpaBHUBACTCS
k 0 6ayutam;
-3a 51-70 % BBIMOTHEHHOHN PabOTHI (CAaMOCTOSTENbHBIN, TPAMOTHO O(GOPMIICHHBIN OTBET
HA TOCTaBJCHHBIE BOIPOCH], JIEMOHCTPHUPYIOMIMA CpPEIHUN/HUKE CPEIHETO YpPOBEHBb
CHUCTeMAaTHU3allMd 3HAaHUW B 00JacTH MPO(PEeCcCHOHATBHON JEATENBHOCTH C YYETOM
MapajurMbl  pPa3IMYHbIX KOHLEMIMA  OTEYECTBEHHBIX U  3apyOEKHBIX  YUYECHBIX)
BBICTaBIISIETCS OIleHKa 1-3 Oana;
-3a 71-85 % BbIMOTHEHHONH pPAOOTHI (CaMOCTOATEIBHBINA, CTPYKTYPHO BBLICpPKAHHBIN,
IrpaMOTHO O(OPMIICHHBIN OTBET Ha MOCTaBJICHHBIE BOIIPOCHI, JIEMOHCTPUPYIOIIUI CpeaHUI
YpOBEHb CHCTEMATU3AIMU 3HAHUN B 00JaCTH MPOo(heCCUOHATBHON NeATEILHOCTH C y4ETOM
NapajurMbl  pa3MYHbIX  KOHUENIMI  OTEYECTBEHHBIX M  3apyOeXHBIX  YYEHBIX)
BbICTaBIseTCA 4 Oana;
-3a 86-100 % BbIOTHEHHONH pabOTHI (CAMOCTOSTENBHBIN, JETalbHBIA, CTPYKTYPHO
BbIIEPKAHHBIN, TIpPaMOTHO OQOpPMJICHHBIH OTBET HA IIOCTABJIEHHBIE  BOIPOCHI,
JEMOHCTPUPYIOIIUKA  BBICOKMI  ypOBEHb  CHUCTEMaTH3allMM 3HaHUM B  oOsactu
MpO(PECCUOHAIBHON  JIESITENIBHOCTA C YYETOM MapagurMbl PA3JIMYHBIX  KOHILIETILIHMA
OTEUECTBEHHBIX U 3apyOEKHBIX YUEHBIX) BBICTABISETCS OLIEHKA 5 0asoB.

7.1.5. KpuTepum ouieHKH TeCTa

Kpurepun Ilokazarenn

Odopmiienue Tecta - coOumoienre TpeboBaHui K 0(OPMIICHUIO MTUChbMEHHOM
paboTHI;

- FPAMOTHOCTB: OTCYTCTBHE OpdorpadhuuecKux u
CUHTAaKCUUYECKHUX OMIMOOK, CTUITUCTHIECKUX

IIOIPENTHOCTEH.
CremneHb pacKpbITHS - IPABUIILHOCTh OTBETOB;
MOCTABJICHHBIX BOMPOCOB U | - KPATKOCTh U YETKOCTh OTBETOB;
3a1aHUI - BJIaJICHUE MaTEpPUAIOM U YMEHHE BbIOpaTh U3 HETO TO,

YTO TpeOYET OTBET Ha BOMPOC.

IIIkana oueHuBaHus TecTa (B 0ajaax):
Kpurepuu onenku (B 6annax):
Kaxnaprit Tect coctout u3 20/30 BOompocos.
- 10/15 0astoB BBICTABISACTCS CTYICHTY, €CJIM OH OTBETHJI HA BCE BOIPOCHI;
Kasxnp1it mpaBMIIbHBIN OTBET Ha BOMpOC onieHuBaeTcs B 0,5 6ana.

7.1.6. Kputepum ouenxku pedepupoBanus tekcta CMHU
Kputepumn ouenku pegepupoBaHus

Kpurepun [Toka3arenu
AJIEKBAaTHOCTH MEPENAUH - HAJIMYME/OTCYTCTBUE UCKAXKEHUM COJEpIKaHMUs;
CMBICJIOBOM MH(OpMAIIH - JIEKCUYECKAasi U TPaMMaTUYECKasi JKBUBAJICHTHOCTD
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OpUTHHAIY;

[TostHOTa M aIEKBAaTHOCTH - COOJIIOZICHHE S3BIKOBBIX HOPM U IPaBUJI

nepesayu Coep KaHus, A3bIKa;

KOMMYHHUKaTUBHO- - COOJII0JICHNE NHTEHIIMI 1 KOMMYHUKAaTUYHOH 3aa4n
(byHKIIMOHATBHOU OpUTMHAaJa;

uHbOpMaIuu

Cobmonenne TpeOOBaHUM K | - OLIEHKAa TPAMOTHOCTHU M KYJIBTYPBI U3JI0KEHUS (B T.4.
oopmiteHunIo ophorpaduueckoil, MyHKTyauuOHHOM,

CTHJIMCTHYECKOU KYJIbTYpHI), BIaICHUE
TEPMHUHOJIOTHEH; B YCTHOM pedeprupoBaHnn
YUUTBIBACTCS TAK)KE TEMIT PEYH.

- coOmroieHne TpeOoBaHUi K peheprupoBaHUIO TEKCTa

-50 % wu MeHee BBIMIOJIHEHHOW KOHTPOJBHOM paboThl oOT o00mero oobema
npupaBHuBaercs Kk 0 OamiaM; coiep)aHHE OTBETOB CBUJETENIBCTBYET O HEYMEHHUH
MPO(ECCUOHATIBHO aHAJTU3UPOBATH SI3bIKOBYIO U PEUEBYIO OPraHU3ALNI0 MEUATEKCTOB,
HCCJIEI0BaTh OCHOBHBIE 3aKOHOMEpPHOCTH (pyHKUMOHUpoBaHMs si3bika CMU B cdepe
YCTHOM, TUCbMEHHOW ¥ BUPTYaJIbHON KOMMYHHUKALINH;

-3a 51-70 % BbINOIHEHHOW pabOTHI BHICTABISIETCS OLEHKA 1-3 Gama; coaepkaHue u
(dbopma CBUAETENBCTBYIOT O HEJOCTATOYHOM YMEHUU MPOPECCUOHAIBHO aHATU3UPOBATh
A3BIKOBYIO M PpEUYEBYIO OpraHU3alMi0 MEAUATEKCTOB, HCCIENOBATH OCHOBHBIC
3aKOHOMEPHOCTH (yHKIMOHUpoBaHUs si3bika CMMU B cdepe ycTHOH, MUCbMEHHOU U
BUPTYaJbHOW KOMMYHMKAIIMM; HEKOTOPBIE BONIPOCHl OCTAIUCH HE OTBEUYECHHBIMU,
paboTa BBIIIOJIHEHA C IOCTOPOHHHEN TOMOIIIBIO.

-3a 71-85 % BBINIONHEHHONW paboOThl BBICTaBIsSIETCST 4 Oaia; (CaMOCTOSITENbHBIN,
CTPYKTYPHO BBbLIEpKaHHBIH, TI'pPaMOTHO O(OPMIIEHHBIH OTBET Ha MOCTaBJICHHBIE
BONIPOCHI,  JICMOHCTPUPYIOIIMK  CPEAHUM  yPOBEHb CHCTEMAaTHU3allMd  3HAHWM;
coumepkanue W (opmMa  CBHUIETEIBCTBYIOT O  C(HOPMHPOBAHHOCTH  YMEHUW
MPO(ECCHOHATIBHO aHATM3UPOBATH SI3bIKOBYIO M PEUEBYIO OPraHU3aLUI0 MEIUATEKCTOB,
MCCJIEI0BaTh OCHOBHBIE 3aKOHOMEPHOCTU (pyHKUMOHUpoBaHMs si3bika CMU B cdepe
YCTHOM, IUCbMEHHOU U BUPTYAJIbHOU KOMMYHUKALIUH;

-3a  86-100 % BBITOTHEHHOW pabOTHl  BBICTABISICTCS OIlEHKA S  OayljioB
(camMoCTOSATENBHBIN, AETANbHBINA, CTPYKTYPHO BbIIEPAKAHHBIN, TPaMOTHO O(OPMIICHHBIN
OTBET, JEMOHCTPUPYIOUIMN BBICOKHI YypOBEHb CHCTEMAaTH3allMM 3HAHUW B 0OJACTH
npo(ecCHOHANBHON  JEATENIbHOCTH; OTJIMYHBIE 3HAHUSA S3BIKOBBIX OCOOCHHOCTEH
tekctoB CMU B HMX NMHCHbMEHHON/YCTHOW pPa3HOBHUIHOCTH M KAHPOBOH cCrelu(uKe;
PUTOPUUECKUX, CTHJIMCTUUYECKUX U S3BIKOBBIX HOPM U NPHUEMOB, MPHUHATHIX B cdepe
MAaCCOBOHW KOMMYHUKAIUU,

7.1.7. Kpurepuu oieHKH KYpPCcOBOii padoThI
JlanHbli BUA pabOThI HE MPEYCMOTPEH.
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7.1.8. Kputepuu oueHku pa3dopa KeiicOBbIX 3aJaHUIi
JlaHHbIM BUA pabOThI HE IPEIYCMOTPEH.

7.2. IlpoMexyTOUHASI aTTECTAIMS

7.2.1. Illkasa oneHMBaHMsI YPOBHSI 3HAHUMH

B UncTuTyTe HMCnonab3yeTcss OayuibHO-PEUTHHIOBas CHCTEMa OLICHUBAHUSI YPOBHS
3HaHuil oOyuwatomuxcst (manee — bBPC). Ilpu BPC onenuBanue ypoBHS 3HaHUU
oOy4aroruxcst ocymecTBisgercs mo 100-6amipHoM 1 5S-6aIIpHON MIKaiax.

[TepeBon 100-6aynpHOM CUCTEMBI OLICHWBAHUS YPOBHS 3HAHUUN OOydaroumxcs B S-
OAJTBHYIO CUCTEMY OLICHUBAHUSI IPOBOJUTCS 1O CIEAYIOIIUM COOTBETCTBHUSIM:

0 - 50 6ayT0B = «HEYOBIETBOPUTEIHHOY, «HE 3aUTCHO

51 - 70 0anioB = «yAOBIETBOPUTEIBHO», «3aUTEHO

71 - 85 0anmIoB = «XOPOIIOY, «3aUTCHO»

86 -100 0aJIOB = «OTIIMYHO», «3aUTCHOY.

K npomexyTouHOM arTecTalyu J0MycKaroTcsl oOydaromuecs, HaOpaBIIue HE MEHee
51 Gamna B XoJe MPOBEIEHUS TEKYIIETO KOHTPOJI ycleBaeMocTHU. B ciydae Hamuuus
yueOHOMN 3a10J5KEHHOCTH O0yYaroUuiicss oTpabaThIBaeT MPOIYILIEHHbIE 3aHATUS B (hopMe,
NpEJIOKEHHON MPEerojaBaTesieM U MPEJCTaBICHHON B HacTosIeld pabodeil mporpamme
JUCLMILIMHBI B pa3ziesie caMOCTOsITeNIbHAs paboTa.

OTtueTHOCTHh TPOBOAUTCS B dopMe 3auera. Pe3ynprarel 0Oy4eHHS OLIEHHWBAIOTCS:
3a4TEHO/HE 3aYTEHO.

OneHoyHblE  MaTepUaIbl JUIsi  TPOBEACHHUS  MPOMEXKYTOYHOH  aTTeCTalllH
oOyuaronuxcst npuseneHsl B [Ipuinoxenun 1 k paboueil mporpamme AUCHUILUIAHBI.

7.2.2. lllkana oueHMBAHUS MPOMEKYTOUYHOI aTTECTANMHU MO TUCHUIIHHE

Onenka YpoBeHb NOATOTOBKHU

Bce komnereHuuu (4actTh  KOMIETEHIMH), Ha
(opMHpOBaHHWE KOTOPBIX HAampaBlieHa AMCLMIUINHA,

OTJINYHO
c(hopMUpPOBaHbBI HA YPOBHE HE HUKE OTIIMUHOY.

Bce xommereHnuu (4acTM  KOMIETEHIMI), Ha
dbopMupoBaHHE KOTOPBIX HampaBieHa IUCIUILINHA,

XOpOILIO
c(hOpMHUPOBAHBI Ha YPOBHE HE HIXKE «XOPOLIOY», MPHU

3a4TEHO
ATOM XOTSl OBl OJJHA KOMIIETEHIIUS C(pOpMHUPOBaHA HA

YPOBHE «XOPOIIIOY.

Bce kommereHuMu (4acTM  KOMIETEHIHW), Ha
dbopMHupoBaHrE KOTOPBHIX HAMpaBlIeHA IUCIUIUINHA,
YIOBJIETBOPUTEIIBHO

chopMHUPOBaHbI Ha YpOBHE HE HUXKE
«YJIOBJIETBOPUTENIbHO», MPH D3TOM XOTsA OBl OJIHA

KOMITETEHIUS chopMHUpOBaHa Ha YpOBHE

43



«YOOBJICTBOPUTCIBHO»

HE 3aYTEHO | HEYJIOBJIETBOPUTENb | XOTS Obl OJHA KOMIETEeHIHS CcGOpMHUpOBaHA Ha
YPOBHE «HEYJIOBJIETBOPUTEILHOY.

8. MaTepl/laJIbHO-TeXHI/I‘leCKOe odecreuyeHue ANCIHHUIIJINHBI

Jlnst peanmmzaruu pabodeil mporpaMMbl TUCHUTIINHBI UMEIOTCSI TIOMEIICHUS IS
MPOBEACHUS  3aHSITUWA  JICKUMOHHOTO W CEMUHAPCKOrO0  THUMA, TPYNNOBBIX U
VHIUBUIYAJIBHBIX KOHCYJIbTAIMNA, TEKYIIETO KOHTPOJIA U MPOMEKYTOUYHOM aTTECTALNH, a
TaKKe TIOMEIICHHUS [IJII CaMOCTOSTEIbHOM padoThl. I[lomerieHus YKOMIIJIEKTOBAHBI
CIICIIMATU3UPOBAHHON MEOEIbI0 U TEXHUYECKUMH CPEJICTBA OOYUCHMS, CIIYKAITUMU IS
npecTaBiIeHUs HHOOpMaIUK OOIBIIION ayTUTOPHH.

ITomenienue sl MPOBEACHUS 3aHATHM JeKIMmoHHOro tuna Ha 100 mocagodHbIX
MECT YKOMIUIEKTOBAHO: JJIEKTPOHHOW TPUOYHOM C KOMIIBIOTEPOM U CTallMOHAPHBIM
CEHCOPHBIM JKPaHOM, 3BYKOBOH CHCTEMOM, IKpaHOM, 2 KaMepaMH sl TPAHCIAIUU BeO-
MIPUCYTCTBUS.

[Tomenienne I NOPOBEACHHUS 3aHATHM CEMHHAPCKOTO THMA, MPOBEICHUS
TPYNNOBBIX W WHIWBUIYaJbHBIX KOHCYJbTALAM, TEKYIIEr0 KOHTPOJISI U MPOMEKYTOUHON
aTTECTAllMh YKOMIUIEKTOBAHO: KOMIBIOTEPOM, WHTECPAKTUBHOM JIOCKOM, MYJbTUMEIHUA
IIPOEKTOPOM, 3BYKOBOU CUCTEMOM.

[ToMelienre aJisi cCaMOCTOSITEILHOM PabOThl OCHAIEHO KOMIBIOTEPHOU TEXHUKOMN
C BO3MOXKHOCTBIO TMOJKIIOYEHUs K cetu «MHTepHeT» U oOecleueHreM J0cTyna
K DJIGKTPOHHOM WH(popMaImoHHo-o0pazoBarensHoii cpeae PI'BOY BO «l'oc. UPA
uM. A.C. ITymkunay.

HaumeHoBaHue U OCHAILIEHHOCTH IlepedyeHb THIEH3MOHHOIO IPOrPAMMHOIO
CleMATbHBIX IOMeLeHU ol0ecrnieyeHust

VYyeOnass ayauropus i mnpoBeaeHHs | KOMIIEKT CBOOOJHO pacrnpoCTpaHIEMOro U
3aHATAN MIPAKTHYECKUX 3aHATHH, | TUIEH3UOHHOTO MPOrPAMMHOI0 OOECIICUEeHHS:

TPYIIIOBBIX u uHauBUAyanbHbIX | Microsoft Windows 10, Microsoft Office 2016
KOHCYJIbTAIIMi, TEKyIIero KOHTpoJs WU | cranaaptHas, Big Blue Button.
MPOMEKYTOUHOU atTecTanuu Ne 312
KOMITBIOTEPHBIN KJIACC, YKOMILICKTOBAH:

- CHieMaIn3upOBaHHAs ydeOHas

mebenb: cToibl — 10 mT., cTyass — 21
IIT., CTOJ Tper. — 1 mT., 1ocka — 1 mrT.;

- MEepPCOHAJBHBIA KOMIIbOTEp - 21 WT. C
noctynom K certu "HatepHer" wu
o0ecrieyeHreM JIOCTYIa B AJIEKTPOHHYIO

44




nH(OpPMaIIMOHHO-00Pa30BaTEIbHYIO
Cpelly OpraHu3alluu;

- IpoeKTop — 1 mit.;

- UHTE€paKTUBHAs J0cKa — | 1miT.
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